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Abuut the University of Kashmir

The Universky of Jammu and Kashmir was founded in the year 1948, In the yoar 1909, & was bifurcated into
two fall-fledged Universities: the University of Kashmir at Srinagar and the University of lammu ot Jammu.
The University of Kashmir is situated ot Hazratbal in Seinagar. I is flanked by the workd-famous Dal Lakeo on
its castern side and Nigeen Lake on its westem side. The Main Campus of the University s spread over 247
acres of land bs divided into throe pants — Hazrathal Campes, NascemBagh Campus and Mirzablagh Campus
(serving residential purposes). Addinional lisd has been acquined at Zakum nesr the main campus for further
expamsion of the University. The tranquil ambience of the Campus provides the right kind of atmosphere for
serious study and rescarch

Onver the years, the University of Kashmir has expanded substantially. It has established Satellite Campuses m
Anantnag (South Campus), Baramullah (Nonth Campus) and Kupwars (Kupwar Campus) 1o make higher
education more accessible to people Hving in romote arcas of Kashmie Valley, The University has abo
established a Sub-Offlce ot Jammu 1o cater 10 the needs of the candidates enrolied with the University from
The University bs committed o providing an intcllectually stimmulating cnvironment for productive learming to
enhance the educationsl, economic, scientific, business and colural eavironment of the region. The University
offers programmes i all the major facultien: Arts, Business & Management Studies, Education, Law, Applied
Sciences & Techmology, Biological Sciences, Physical & Materinl Sciences, Social Schences, Medicine,
Dentistry, Engineering. Oriental Leaming and Music & Fine Ans. it has been constamly imroducing
innovelive/ iew programenes 10 cater 10 the needs and demands of the sludents and society.

Ower the yewrs, the University has marched wowards excellence in its programmes and sctivities. It has been
recently in 2025 re-acorediied as o Geade-A++ Liniversity by the Nationidl Amenmont & Accrodtation Council
INAAC)H of India. This is » recognition anid reflection of the high standard of quality in weaching and research
al the University of Kashmir,

About the Department

Towrism academics and research ot the University of Kashmir has ity genesis in 2012 when Master's Degree
Programeme in Travel and Hospataley Management was introduced in the University under the segis of the
erstwhile Business School now called is the Department of Mamagement Studies. it has since then boen it the
forefron of undenuking rescarch, providing education. training and skills/capability building in the tourim
sector. Since the launching of the peogram, various scholars have been pursuing their resenrch and hundeeds

of students have been trained for the toutsmd hospiality industry. Ln June 2021, & was officially established
T
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s an (ndependent Department under the nomenclature “Department of Tourlsm, Hosplality and Leisure
Studles™ (DTHELS).

The Department seeks to take a beoader view of tourism, hospitahity & letsure oducat ion and research, exploring
Issucs and probricms relevant W a wide range of situations and msucs that entreprencars and professionals are
likely to face. In this conteat, the Department covisages becoming a Global Centre of Excelience in teaching.
research and consultancy. o undertake cunting-edge research, o provide students with speci fic competencics
for the tourim, howpitality & leisare sector in a praciice-oriented and holistic spproach: 1o deliver key
competencies required in ihe wurism, hospiality & leisure sector; 1o respond o the regional and workiwide
demand for tourism and hospiealiny keaders: and 1 build and sustain » competitive odvantage in the global
tourism. hosphality & lebwre education, rescarch and comukancy. The Depariment sims 10 produce fiture
generatons of global Tourism, Hospialiny. and Leisure industry profiessionals. entrepreneurs and researchers
via mnovative academic programa. cutting-edge research, and strong industry and communiey partnerships.
\isbon

Alm 0 be & glotul lader b Tourlsm. Hospiality, and Leisure edocation. rescarch, comsubancy,
entreprencunbip, nnovatlon, snd stakcholder engagement. while werving as a think ek o deliver
wicntifically sound sokutions ia these scctors.

Mission

To delver high-quality odocation, conduct cutting-cdge research in wurism, hospiality, and letsure
management. and develop internatiorally competitive and socially responsible managers, profesvionaby,
entreprencurs, and revewrchers,

Programme Objectives

L Promotios of lnterdisciplinary, Maltidisciplinary & Tramsdisciplinan Learning and Rescarch
Encoursge students 1o engage In Interdisciplinary, Multidisciplinary, and Tramdisciplinary approaches by
integrating tourtsm, hosphality, aviation, and lebure studics with e ironmental sustalnsbility, socio-colural
studies, evonomics, and technology  Foster inquiry-based keaming and research that contributes 1o the
development of inchusive, sustainable. and cullurally respomsive tourism and hospitality models.

2. Emphasis on Skill Development

Equip students with hands-on. industry-relevamt skills through field-besed iraining, imernships, simulstion
exerches, projgct work and collaborstions with tourism and hospilality emerprises. Focus on building core
competencies weh as cuslomer experwnce management, evenl planaing. hotel and resort operstions, and

leisure program design. Deliver a curriculum aligned with global standands 1o enhance studerts’ employability.
Jof2)? v
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3. Commitment to Sustainability and Responsible Tourism

Promote suaainable tourism principles by integrating ecological economic. and ethical concerns imo course
content, Meldwork, and student projects. Encourage critical engagement with concepts like cco-toursm.
heritage conservation. ¢Emate-resilient touram, and respomible comumer behavior. Suppon the design of
practical solutions addressing pressing industry challenges, including carbon fotprimt rediction, waste
minimization snd inclusive tourism practices.

4. Global Outlook with Local Sensitivity

Prepare students to navigate and vontribute 1o a global tourism and hospitality ecosystem while appreciating
and preserving local cubures, heritage, and community ientities. Facilitate cross-cubural kaming through
study tours, imtemational collaborations, exchange programs, and exposure (0 ghobal bes practioes, emsuring
students become respomsible global citizens rooted in local awsreness.

3. Development of Leadership and Entreprencurial Capacities

Nurture leadership, problemesolving. and innovation skills 10 empower studerrs to mamage tourism and
bospiality organieations or initiate thelr own ventures, Foster ontreprencurial mindsets through strectured
courses, incubation suppon. case-based Jearning, and mentoring from indusiry expents, enabling students 1o
identify and leverage opportunities in emerging lourivm segrments.

6. Integration of Technology and Innovation

Embed emerging technologies such ss Anificial Imelligence (AT, YVirtual Realty (VR) Augmented Reafty
(AR), Big Data, Internet of Things (loT), and digital marketing imo the comiculum 1o ensure students stxy
ahead of industry tramsformation. Encourage innovation thwough experiential leaming In fourism labs, tech-
enabled workshops, and project-based learming focused on enbancing guest experiences, optimlsing operations,
and driving dighal innovation in wurism, hospitality, s leisuse services,

These objectives align with the vision of NEP 2020 to transform higher education in tourism into 8 more
holistic, Inclusive, and flexible system that can meet the needs of an evolving global society. The focus on skill
development, sustainability, and interdnciplinary, mulidisciplinary and transdisciplinary leaming ensures thit
graduates are pot only industry-ready but also capable of contributing & the sustainable growth of the tourism
inddustry.

Salient Features of the Programme

The Master of Tonrism and Travel Management (MTTM) programme s thoughtfully designed in
afignment with mdustry standards and the guidelmes of the National Education Policy (NEF) 2020 1t aims
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W equip students with comprebensive theorctical knowledge and hands-on practical skills relevant 10 the
dymamic fichds of Tourism, Travel, Asiation and Hospleality

I. Pedagogy: Learning by Doing
A learner-centric, experiential pedagogy is adopted throughc
o Imeractive kectures, mulimedia presentations, and groep discussions
o Case studies (local and ierntionall. heritage walks. and fleld vishs
¢ Project work, simulations. and five wurism projects
o Role plays, reverse teaching, and onsite training at toursm destimations and hospitaliny establshments
This approach helps enhance students” problem-solving. critical thinking. and decision.making abilities.
L Curriculum: Rigorous, Contemporary, and Industry-Relevant
The curriculum is stractured 10 foster 21st-century skills, aligned with NEP 2020
e Strong foundation in tourism principles, cultural studies, and hospieatity operations
«  Focus on digital literacy, communication, keadership, and entreprenenrship
s Courses on Reserch Methodology, Capstone Projects, Dissertation Writing, and lanovation-
driven Assignments
e Inegraion of reabworkd problem-sohing s commuuity -based lourkm research
»  Emphasis on smart tourism sustainability, digital marketing. and erisis management
3. Evaluation: Continuous, Transparent, and Outcome-Based
Student performance o poewsed through 3 comprebensive and coativuors evaluation system that includes
¢ Imereal and external assesuments: asslgnments, quizees. presentalions, project work, participation, and
term-end exains
«  Emphasks on eritical thinking. application of knowledge, and industrv-relevant problem-solving
o Fralation methods aligned with Progrimme Lenring Outcomes (PLOS) and Course Learning
Objectives (CLOs)
e Transparent feedback mechaniams 1o suppont student impeovement and growth
4. Interdisciplinary, Multidisciplinary & Transdisciplinary Approach
Drawing from muliple discplines—munagement, caltural studies, IT, cavironmental schence, ceonomics,
and marketing—ibe programime

e Promotes bolistic snderstanding of lourism systenm
+  Ercourages analytical thinkisg through ervss-disciplinary case anabysh
o Supporis flexible, modular learning pathways in tune with NEP 2020

Sed22|f o
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£, Facllities & Learning Favirenment
The depariment ensures a technology-caabled and inclusive learning environment:

o 1CTenabled classrooms with support for blended learning models
o Inicgration of Virteal Reality (VR). digital itinerary 1ok, and ¢-lcarning platforms
»  Access 10 webinars, virtual fours, and maitimedia tooks
«  Encouragement for independent and collaborative learning
6. Industry-Academia Interface
Strong ties with industry etsure peactical relevance:
o Mandators internships, fick] training. and live projects
e Collaborations with leading towrtsm and hospitality organizations
*  Regular guest lectures. semimars. panel discussions, ind workshops with industry expents

e  Opportenities for stodents 0 kearn about emerging trends. keadenhip practices, and reab-world
chalienges

7. Library and E-Resources
The department foslers an awvitonment of researeh and costissous learning:

o Welkstocked departmental and ceatral libraries with up-to<date resources
o Access 10 e-journals, digital books, xid sational platforms like SWAYAM, NDL, and Shodhgangn
+  Focus on emerging areas like Al in tourism, groen tourtvm. and digital transformation

8. Campus Life and Student Well-being
The university offers a vibrant, inchnive, and wpponive environment:

o Lush pesceful camgrs promoting a heakhy academic atmosphere
o Student suppon services. meatorship, cousselling, aati-ragging and inclosivity deives
« Emphasis on gesder sensitivity, cultural diversity, and aceessibiliny

o Participation in green campus indtiatives: eon-tourism campaigns, sustainability workshops, and
natere traiks,
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Programme Learning Outcomes

MTTN NEP 2000
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The Programme Learmning Outcomes (PLOs) sre broad statements defining the skilb, knowledge, and
competencies expecied from gradustes of the programme
Table 1: Programme Learming Ouicomes

Tabic I: Programme Learning Outcomes (PLO")
PLO Main Theme Dese ription
Comprebensive Demonstrate in-depth knowledge of warium theories, policies,
PLO Understanding of planuing  frameworks,  sustainoblilty  practices,  destination
Tourism, Hospitality &  development, and globakkxcal towrsm dynamics across towrsm,
Leivare hospitalivy, and betsure domains.
Apply peofessional skills b travel services, tourim marketing.
Loy | rolsionab Industry | gigital  technologies,  destination  management,  hospalky
n:' operations, itincrary design, fickl studics, and tourium product
development aligned with contomporany indestny neads.
R g Conduct syviemalic researche oritically snalyse lowivm-eclated
o3 |, " bssues 1o generate innovalive solutions and evidence-hased policy
recommendslions.
Entreprescarship Communicste effectively acrom written, verbal and digital
PO 4 | Cempetencies platfornss; demonsirate lendership, tewn  collaboration, and
entiepreneurdhip in tourism nitiathes and stahoho lder engagement
i diverse cultural contexts.
Exhibvit ecthical swareness and social responsibility, promote
PO | SO MR mmummmmn}mmmam
R planning. opermons, and community ieractions.
Demonstrate & commitment 1o lifelong esrming and sell-direcied
o |Liiclong Learnlog and | o fession development imerpret ghobel tourism irends whil
FIRS: [ack saew addiressing rogional development chalienges, with a special focus
o i on dreas in tourist destinatons of Jamma & Kashmir

Course Learning Outcomes (CLOy)

CLOs are designed 10 clearly define what students are expected 10 know, be able o do, or demonstrate on
completion of a course. Fach unh of a course has one CLO. CLOs. as such, are designed 0 help students
achieve dilerent PLOs. envisaging that each course contributes W ope of more PLOs.

TR v




Ihpirmnaed of [oarivo Ihapsteits A Lo Meedan MTTW NEF 200
Lmprersiy of Aovhanr Sulatuas | ffective fram M

Currlcalum Credit Framework

Each Semester shall have & maximum of 24 Credits. As per Guidelines on Curriculum and Credit
Framework for Post Graduate Programmes (CCFPGP), imued by UGC dated June 12, 2024, the
curricular components of the Ist year PG Degree Programme have been aligned to the 4th Yesr of the
UG (Honours) / Integrated Bachekor's - Masters Programme while that of 2nd year have been aligmed
to the Sth vear of the Integrated Bachelor's - Masters Programme. For the first two (02) semesiers of
the two-vear Master's Programme, the curriculum shall be based entirely on coursework. However, for
the Jed and 4th semesters, the depantment offers the option 1o choose any one of the ollowing moades:

¢ Onoly Course Work (CW) m the 3% and 4" semesters (CWHCWE or
¥ Course Work in the 3 semester and rescarch in the 4" semester (CW+R)

Intermship of 4 credits and Dissertation of 20 credits shall be offered In the 3 and 4® semester,
respectively. Dissertation of | 2eredits shall be for the students opting (CW«R) mode.

Table 2: CHEDIT DISTRIBUTION FOR DIFFERENT SEMESTERS OF THE PG FROGRAMME (CW+CW)

S.Na. | SMESTER Core Credinn | Discipling Centric Electives CREDITS
] [ T b )
] 2 ) H o4
3 ] 1 s :4
[ [ 16 [ M
TOTAL 0 2 M

Teble 3: CREDIT DISTHIRUTION POR MFFERENT SEMESTENRS OF THE PU PROGRAMME (CW+it)

S Mo SMESTER Caore Crediis [hschpline (estric Eleetives CREDITS
| i 1} L] -
) 3 g r e
3 3 16 L] 4
i i % 0 b
TOTAL_ i) % I
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Deseription of Courses
¢ Core Coure (C) refers to o compu bsory course within a programme that aims 1o mpart fundamental,
comprehensive. and advanced know kedge of the programme.
¢ Discipline Centric Elective Course (D} refers 10 a counse of choice which allows a student 0 sudy a
specialized area(s) of the programme as per her his imerests

Nature and Duration

The Master's Programeme shall have a durtion of ether | year o 2 years. A minimum of %648 credits must
be carmed for the 21 -year postgraduste Programme. with cach credit valld for up to 7 vears. If & candidate
enrolled in the J-year Master's Programme chooses to exit after | year (successfully completing 2 semesters
with ot least 48 credits), they shall receive o Powt Graduate diploma in the relevang subject. The Master's degree
fior | and 2 years must be completed within 2 maximum of 3 and § years, respestively, Candidates who opt for
the exit aption may re-enter the Programme within 3 years of exiting.

Tabile 4: Modes of G Degree Programmes

Exit Optioa’
S No Programme Eligibility Latry Degree Award
Completion
r ; i | -Year PG Diploma
I ’ “;*:"' g L-yerr UG e [ Lo Master s
Degroe
2 4-yewr UG .
1=Year Master's N Master's
1 Degree {Hrﬂm 2 Yeur I-Yeur Degree
Admimion Procedure

Admissons 1o the programune Course shall be based on the merit of students’ performance in the University
Common Entrance Test followed by 2 Group Discussion. Some percemtage of seats shall be reserved for PG
2nd year 50 m W0 accommodate lateral entry for students joining the Programme afler completing 4 years UG
(Honours'Honours with research) Programune. This percertage shall be in addition 1o the vacanciey resulting
from students who dropoul or exercise the option of exit afler | *year. The reservation shall be subject 1o review
from time to tme s per the University norms.

The pattern of the Entrance Test

The entrance test question paper shall consist of 120 objective-type questions, each warth one mark, covering
Ressoning. Arthmetic. Englnh, and General Awareness.

Sol2d |7 sy
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Fer Structure.
5. %0 | Year Amount
1. Tt Year 19,624/-
2. ™ Yeur 10,378
Total Fee 30,000 -
Teaching

In cach Semester, there shall be actual leaching for o minimum of 15 weeks. excluding admission, preparatory
and examination periods.

Medivm of Teaching and Funminathon

The medium of Teaching and Examination shall be in Eaglish only

Attendance
The minimum atendance required for becoming cligible to appesr bn semester examinations for cach theory
paper shall be 75%.

Evalaation
The MTTM degree programme s offered through the “NEP Credit System”. According w0 the System, subjects
are chassified into Core counes (C) and Discipline-Ceniric Elective Courses (D). Core courses are compubsory,
while students have the optaw 1o select fom a lst of Discipline-Centric Elective Courses (D) offered by the
Department.

Grading System:
Table & Pereentage 1o Grade'Grade Letter and Grade Point Conversion
Marks Perventage Kinge Cormie Graide Letier Cornde Poing
0 w 100 Chetstarading A¢ 10
£0 10 <90 FExcellers A 9
70 %0 <80 Very Good He ]
il .0 <70 Coond B L
50 10 <60 Avenige C L
30 10 <50 Pass D 5
<40 Fadl F 0
0 Abscnt Ab 0

Wwel2d | 2p»
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Welghtage of Marks
The weightage of marks for Contimsous Internal Assessment and End Semester Examinations for 4 credits
shall be 28 & 72, and for 2 crodits 14 & 36, respectively.

Pasing Minimam: A studert 5 declared 1o have passed i a given course anly when he'she secure a minimum
of 40%% marks both in the internal assessment component and the End-Semester Examinations.

Fyaluation of End Semester Examination

The amswer scripts of the End Semester Examinations shall be evalusted for o weightage of 72 marks for 4
crodits & 36 marks for 2 credits.

Semester Eud Examination Question Paper Pattern
The question paper pattem for cach ol the subjects for the End-Semester written examination shall be as per
the bllowing snnexure:

Table 6: Question Paper Pattern and Distribution of Marks for External & Internal Eramination for
PG Programme ander NEP 2020,

Courve Types Major/Misor
Crodits 4 N
Descriptive Questions: Time: Two and a Half Howry | 1% One Hour and Fifteen
| Gatormsl | Wsterssl | Exwrssl | istermal
Break-ap of Semester End & Internal dxis=72* | N8~ 36°
R — | e P
Kuestions x Marks Questionsx |
- Exl=0n
Short Answer (im about 10 to 20 worid) hj'mm_ rstermasl Marks f——
ho aie)y | eechs
Modiom Amwer Type with Alternatives | 4% 6= 24 Marks
{in about 300 10 280 words) ’"m-l Marks | parmicipatinn,
[lllhi proventation’ I
' 3 Tx 08 16 Proventation y
ot of 04 Long Amewer Type inabowt 2% 16~ 32 Marks, quizichass best o LT
Marks 2x25e 56* Marks

N, B: The distribution of the marks i baxed on the rationale that [one) credis = 25 marks (External 18 +
Internul 07)
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Table 7: CLOs-PLOs Mapping Mairis for all the conrses (CW+CW)

MTTW SEP O
Silfutun §ffective from 1821

Cl0s \ PLOs _nol PLOZ MO3 | MO4 MO PLOS | Average L0
MITMCTPL2S 100 100 | 200 22 200 | 300 154
MTTMCTS128 125 175 125 100 100 | 300 204
MTTMCTGL2S L7 125 225 150 150 | 278 in
MTTMCTBI2S 1.00 100 200 200 300 | %00 250
 MTTMCIVIZS 150 150 200 250 2% | 2.00 11
MTTMDS1125 3.00 1.00 100 150 100 | 2.00 208
MTTMDHS125 1.00 100 200 250 150 | 200 1%0
MTTMDTF125 100 100 200 150 250 | 2.00 Ly
MTTMDMS125 1.50 1.00 100 300 100 | 300 208
MTTMDTM12S 100 150 150 200 200 | 1.00 200
MTTMDTEL2S 100 150 150 150 100 | 200 225
MTTMCTP225 100 3130 | 230 irs 1% 228 142
MTTMCTHZ2S 173 173 22 275 1% |00 13
MTTMCTER2S L7$ 10 | 200 100 200 | 300 246
MTTMCEV225 1.50 250 | 225 100 125 1100 2.25
MTTMCFV2ZS 225 2.2 250 1% 228 1238 in
MTTMDTT22S 1.00 1.00 100 100 100|300 FXT)
MITMOTM22S 100 130 150 L% 200 | 200 25
MITMDAM225 150 1.00 150 150 150 | 100 163
MTTMDFO22S 100 300 | am 200 200 | 200 167
MTTMONT22S 300 2.00 150 100 200 | 300 2.08
MTTMDOB22S 3,00 300 | 200 3.00 10 | 300 167
MTTMICHTI2S 150 1.2% 150 100 25 | 300 1@
MTTMCTRIZS 3o 1.00 125 175 150 .00 .08
MTTMCATIZS 150 1.50 200 15 175 | 21% 19
MTTMCRMA2S 125 .00 300 15 235 | 00 19
MTTMOLES2S 150 2.00 100 1% 250 | 2.00 192
MTTMDAIZS 1.00 1.00 100 200 200 | 300 1%
MITMONLIZS 1.00 150 150 150 200 | 200 19
MTTMODCE32S 2.5 .50 200 150 250 | 200 7
 MTTMODFME2S 150 1.00 150 150 10 | 100 173
MTTMDEMI25 2.00 1.00 200 100 200 |3 217
MTTMDHO12S 100 3.00 100 200 250 | 300 175
MTTMCOMA2S 100 .50 225 17 200 | 300 242
MTTMCSAMAZS 1.00 2.00 2.50 125 10 |27 1
MTTMCWTAZS 3.00 1.00 .50 100 A | ars .54
MTTMICINGS 2.25 .50 225 F¥ 22 |28 1
MTTMOHAA2S 200 .00 100 100 15 | 200 L2
MTTMDFB425 1.00 3.00 100 100 150 | 300 s
MTTMOET425 150 150 100 1.00 100 | 1% 2.08
MTTMDST425 3.00 1.00 100 00 200 | 3.00 167
MTTMDAMAZS 3.00 3.00 100 1.00 200 | 300 133
MTTMDTT425 2.50 1.00 250 150 200 | 300 258
MTTMDIPA2S 1.00 1.00 100 100 100 | a0 100
Average PLO 152 260 207 201 215 | 2%0 2%

ed21 |/
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Table 8: CLOs-PLOs Mapplag Mairix for all ihe conrses (CW+R)

CL0s \ PLOs MO1L_ P02 MO3 P04 [PLOS PLOS | Average CLO
MTTMCTP125 300 | 300 | 200 | 235 200 | 300 254
MTTMCTS12% 1.25 175 128 100 1.00 300 204
MTTMCTG12S 275 | 225 | 228 | 150 25 |21 2.33
MTTMCTBI2S 200 | 300 | 200 | 200 300 | 300 150
MTTMCFV125 250 | 2% | 200 | 250 150 | 200 233
MTTMDSI125 300 | 200 | 133 | 167 300 | 253 .26
MTTMOHS125 200 | 300 | 200 | 2%0 250 | 2.00 250
MTTMOTF125 300 | 200 | 200 | 1%0 %0 | 200 117
MTTMOMS125 150 | 300 | 100 | 300 100 | im0 208
MTTMOTM12S 300 | 250 | 150 | 200 200 | 100 2.00
MTTMOTEL2S 100 | 250 | 250 | 1% 00 | 200 13
MTTMCTP225 300 | 250 | 250 | 178 250 | 2325 14
MTTMCTH22S 175 | 275 | 235 | s 175 | 300 238
MTTMCTE22S 175 | 300 | 200 | 300 200 | 30 246
MTTMCEV22S 150 | 250 | 225 | 1300 125 | 300 225
MTTMCFVIIS 1.25 1325 2.5 25 125 115 2133
MTTMDTT225 200 | 300 | 100 | 300 100 | 300 217
MTTMOTM225 30 | 250 | 250 | 150 200 | 200 225
MTTMDAM225 150 100 150 1,50 1.50 100 1LE3
MTTMDFO225 3.00 | 300 | 300 | 200 200 | 300 267
MTTMOHT22S 30 | 200 | 3150 | 100 200 | 3.00 2.08
MTTMDOB225 300 | 300 | 200 | 300 200 | 100 167
MTTMOHT32S 250 | 225 | 2% | 200 225 | 30 242
MTTMCTR32S 300 | 200 | 3125 | 178 2% | 200 2.08
MTTMCATI2S 250 | 250 [ 200 | 1% 27 | 2% 0
MTTMCRMI2S 125 | 200 | 300 | 225 225 | 300 229
MTTMDLES2S 250 | d00 | 100 150 250 | 200 152
MTTMDAIZ2S 200 | 300 | 300 | 200 200 | 300 150
MTTMODRLIZS 200 | 250 | 150 | 150 200 | 200 1.92
MTTMDCR32S 250 | 250 | 200 | 150 250 | 200 217
MTTMDFMI2S 25 | 300 | 150 | 150 100 | 1.00 L7
MTTMDEM32S 200 | 300 | 200 | 100 200 | 3.00 217
MTTMDHO325 300 | 300 | 300 | 200 250 | 100 275
MTTMCREAZS 200 | 200 | 300 | 200 300 | 3.00 2.50
MTTMCDTA2S 225 | 200 | 275 | 275 225 | 235 238
Average PLO 142 256 203 204 .11 2.46 217
VlZEFage
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Scheme for Master of Tourism and Travel Management (M1TTM)
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L-Lecture: T-Tutorial; P-Proctical; S-Sockel Credit
(A) Ome-Week Destination Research & Fiekd Visit - | (MTTMCFV125)

This course aims to give students expenential learning through a structured one-week fleld visit to key tourism
destinations across Kashmir, The main goal is 10 help students gather first -hand data on evsential destination
elements such #s Wurist sttractions, sccessibility, sccommodations, amenities, activithes, end the cultural and
environmental settings. These visits will provide students with practicel insights into destination dynamics,
cnable them 10 assess tourlsm potentinl, and critically analyse the challenges that affect the competitiveness
and sustainabiiity of these destinations.

Structure
L Destination Resenrch & Fleld Visit - 1 (DRFV)
o One-weck DRFV will be conducted during the first semester 10 expose students 10 nearby
torirism Jdest inntions in Kashmir,

o Students will vist selected dostinations to gather comprehemsive infbrmation about various
mspects, including altractions, accessibility. accommodation optiom, amenities. sctivities, local
culture, climate, sfety memsures, and security.

«  Each visit will be followed by the submission of a detadled report covering the five A's and
addresamy haues hindering the sustamable development of the dest inat oms.

1 Assesament
«  The DRFV component will camry two credits of 60 hours practical, with a total of 50 marks.
o Evalustion will be divided imo two parts and both are compubsory:
» 28 morks for the evahmtion of the repont

» 25 marks for the prosemeation followed by a Viva-Voce of the report, where
students will communicate thelr findings and nsighta

L Methods of Evalustion
The report will be evaluated un the following criseria:

« Participation in Planning, Designing & Execution: Students will be assessed based on their
involvement in planning and executing the DRFY, incloding logistical armangements and
inerary design,

+  Collection of information shoul Destinutionss Evalustion will focus on the thoroughnew and
sccuracy of the information collected by students during their visits.
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o Preventation Gollowed by Viva: The eflectiveness of students’ presentations n conveying their
findings and proposed sohiions will he assewed

(B) Two Weeks Destination Research & Field Visit (MTTMCFV225) - 11 (DRFV)

The primary objective of the Two Weeks DRFV-III s 1o allow students 1o study tourksm destinations from
various perspectives, inchiding tourist satisfaction, destingtion loyalty. proftabiliny, and Seasibility of toursm
busihess establishments. This program aims (o famillarise students with major tournm destinations of natibeal
impontance |0 and sround Kashmir, providing hands-on experience In designing nineraries, making
reservatona, booking accommodations, aanging sightsecing. and interacting with sakeholders.

Structure:

I Destination Research & Field Visit (DRFV)

# The Two Wecks DRFV will be conducted #t the end of the flest semester during the winter
vacation. providing studerts with ample time 10 immerse themsolves in expericntial learniag by
visiting tourism destinations within the country.

# Students will engage in sctivities such as designing linerarics, making reservations, booking
sccommuodations, arranging sightscecing. and intaracting with lourists, communily members,
service providens, and government lowrism officiale

# The visit aims 1o provide Sudents with practical experience in tourism business opertions and
an undenstanding of the Bactons influencing tourist satisfisction and destination loyalty,

1 Amessment
e The DRFVs component will carry 4 credins of 120 hours practical, with a wotal of 100 marks.

+  Evalustion will be divided into two parts comprising compulsory criteria of
= 50 marks for the evahsation of the repon,
» 50 marhs for prosentation cum viva

1 Logistienl Arrangements
o  Students will be assigned the job of grranging traim/bus tokety and accommodation for the

group
o Incharge facuby advisors muy provide suggestions for Rincrary planning and destination
scheciion,

o The universty will reimburse the cod of rain/bus tickets and dadly sllowance, sccommodation
as per established normm.

Guidelines for Conducting of DRFV
I Preparation of ltinerary

o  Each DRFY team shall prepare a detailed Rincrary outlining the desthnutions o be visited,
activities planned, ascommodatons, transportation arrangements, and estimated costs,
»  The itinerary will be presemted by each team in the classroom for discussion and foedback
from faculy members.
“ﬂﬂl “aaw
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2 Approval of ltiserary
«  Faculty members will review and approve the proposed @tinerary, considering s merits,
feasibility, amd adherence 1o gubdelines and sandard operating procedires.
1 Destination Famillarization Activithes
*  DRFY activities shall strictly adhere 1o the approved itinerary and guidelines providod.
o Students will engage in activities such as visiting tourist antractions, imeracting with locals,
suesiing nocommodation options, and exploring transportation networks.
4. Cost Coverage

+  The cost of destination Gmiliarization will be partly covered by the fickd tour fand & per the
University Bormm.

*  [Fares for normal concessional sieeper class train tickets and bus tickets, as well as DA costs
within universty nomm, will be eligible for rembunement.

»  In cases where concesshonal trum tickets are unavaidable or due 1o Rinersry constraints, the
cost of full sleeper class train tickets may be reimbarsed.

= Actual expenditures incurred during destination Suniliarization will be spproved for
reimbursement or settlement from the alloacated budget.

By following these gubdelines, the DRFVs can be conducied effectively, ensuring thorough destination
familiarisation while managing costs and sdhering to unbversity policies and procedures.
Mechankum for the conduct of DRFV
1. Preparation of Destination Familiarization Itinerary
o Each group of students will prepare s compechensive Rinerary detailing the destinutions 1o be
L Group Preseatation of ltinernry
o Growps will present thelr destimation familiarization Rinerary 1o the Bculty for review and
leedhack.
X Approval of Itinerary
o The fsculty will review and approve the proposed Minerary. emsuting alignment with the
objectives of the DRFVs and adherence 1o guidelines.

4. Submission of Destination Familiarirzation Bodget
o Each group will submit a budgst detailing the anticipated expermes fov the destination
familiarizathon sctivitles

o The budget will be reviewed and appeoved by the faculty 1o ensure adequate funding for the
planned activities.

5. Booking of Tickets and Hotel Rooms
o Students will be responsible for booking train/bus tickets and reserving hotel rooms.
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o Ifadvance amounts from the wniversity are not received, students will cover the costs of booking
tichets and hotel rooms on ther own.

6. Destination Fumiliarizstion Orieatition Sesshons

« Faculty will conduct orfentation sesslons to guide the do's and doa'ts during the
familiarization of destinations.

o These sessions will ensure tha students are well-prepared and sware of their responsibilities
during the DRFVs.

7. Daily Updates to Faculty Advisors
s Students will provide daily updates on thelr experiences and progress to their respective faculty
advisors

e This regulsr communication will enable faculty memibers 1o monitor the students’ activities and
offer support m neoded,

K Photographs
*  Students will capture individual/groep photographs snd photographs with tourists, community
members, sorvice providers, and touriam offices ot the visited destinatiom.
«  These photagraphs will serve as vivual documentation of the DRFV experiences.
D) Internship (4 Credin)
T'he students shall undertake an istemship af reputed tourism, hospitality, aviation and travel organizations for
& period of § weeks ot the end of 3rd semester during the winfer vacation. The students shall strive to get

soguainted with functional exposore and keam the niry-gritty of the organisation where they have been deputed
for their respective insermshipn,

The Internship (MTTMCINAZS) shall be evalusted by company supervisor and by external exambner followed
by project viveevoce conducted by the pancl of expents.

The evaluation of Internship shall comsist of twee parts.

I Fastly, evalustion shall be done by the company supery isor where stodent b placed and shall have o
weightage of 25 marks,

2. Secondly, evaluation shull also be dome by the extermal evaluator, to be appointed by the Head,
Depanment of Tourbm. Hospialky & Leisure Sudies, University of Kashmir from the panel and shall
have & weightage of 25 marks.

A Lastly, evaluation shall be made by the following pancd of experts through Viva-Voce of the studenis
and shall have weightage of 30 marks

Pasel for Evaluation

a) Head, Depanment of Tourism, Hospialiy & Leisore Stadies s Chairman;

b} One External Examiser from the panel submitied by the Head of the Department and duly appeoved by
the Horourable Vice Chancellor.

¢} Two teachers of the department are to be nominated by the Head of the Department.

Weldd| 0
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st mof exceed 20%, and the report’s content must be free from Al-generated majerial. Proper plagiarivm
screening o ensure gcademic lntegrity ks 4 mandatory reguirement for report submivion. "™

F) Dissertation (20 Credits)

The Disseriation component of the program for the students opting for (CW *R) mode aims 10 provide studems
with the opportunity 10 undertake independent research and develop confidence in analyzing problems and
ittues in towrnm, hospiality, aviation and albed sectors, Here are the key components and guielines for
conducting the Dimsenation:
1. Objective
o The Disserttion serves as & major individual resenrch project in the fourth sermester.
o 1t sims to test studients” abilit jes to understand and apply theories, concepts, and analytical tools
ter real-wotlkd problems.

2. Credits and Strecture
+ The Dissertation carries 20 Credits and students are expected 10 present the intricacies and
implications of thelr research during & viva-vooe examinetion conducted at the end of the
SCMESICT

1. Nature of the Project

¢ The Dissertation should be a critical exposition, utiliring remoning power and knowledge of
relevant literature in the field of wourism,

+  Emphasis is on applied rescarch, investigating practical problenm or mswes related 10 toursm
destinations, products, and activities,

4. Rescarch Process

o The Students will commence the study immedistely after the completion of thelr thind semester
under the auperyivion of b superyisor 1o be allotted by Head of the Departinest,

e They are required 1o define the area of investipation, design the research process. gather relevant
data, sralyse the data, draw conchisions, and make recommenclations.

o  Regular contact with the assigned swipervisor must be maintained, and drafts of work are
provided for continuous verification end guidance.
5. Structure of the Dissertation Report

The final repont should ©llow a standandhed format:
8) Titk Page
b) Cenificate by Supervisor
¢) Declaraton by the Studom
d) Acknowledgements

Wol22| " w0
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¢) Table of Contents
f) List of Tables and Figures
g) Abstract { 250300 words)

h) Chapter 1! Introdsction ( Background, Ratiomale, Objectives. Scope, Structure)
i) Chapter 2: Literature Review

1 Chaper 3: Research Methodology (Research design, sampling. tools)

k) Chapter 4: Data Anslysis and Interpretation

1) Chapter & Findings and Discusshon

m) References (APA Style)

n Appendices (Questionnaires, maps, etc.)

6. Evaluation

o The Dissertation and Vive-Yooe Examination will be evalusted by both an external examiner
and sn intermal examines | Supervisor)

«  Fxternal examiners are approved by the Vice Chancellor from 3 panel submitied by the Head
of the Department.

o The Dissertution (MTTMCDT425) shall be cvnluated by an internal and external examiner,
foliowed by & viva-voce examination condected by a pancl of expents. The evalustion of the
Dmsertation vhall consest of three parts.

o Fiutly, the evahmtion shall be conducted by the concerned supervisor and will cary a
welght of 50 morks, based on the student's performance during the complietion of the
dissertation.

b, Sccondly, the evaluation shall be carried out by the external evalustor, appointed by the
Head of the Department of Toursm. Hosphality & Letsure Studies, University of
Kashmir, from the pancl, and will carry & weight of 250 marka.

¢ Lastly, the evalustion will be conducted by the pancl of expents theough a Viva-Voce
with the student, and will caery a weight of 200 marks.

7. Viva-Vooe Mechanbun

Conducted by a pancl comvinding of:

a) Hesd, Department of Towriam, Hospialty & Lesure Siudes as Chairman;

b) One Extormal Eaminer from the panel subminted by the Hesd of the Department
ansl duly approved by the Honourable Vice-Chancellor.

¢} Concerned sapervisor and teachers of the department.

Mechanism

a The studert presents thelr rescarch findings thwough a stiuctured PowerPoint
Presentation.
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b. The panel may ask questions on any pant of the research (problem, theory, data snalysis,
discussion).
¢, Presentation Duration: 30 minutes + 20 minutes Q&A
8. Plagiarism Report

All students are roquired w submit 3 plagiarsm report along with the submission of their dissertations.
mmm“ummummmmummum
muterial. Maintaining academic integrity via proper plagiarinm screcning is a mandatory part of the
repont submission process.
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Progesding and Aeselition

1 Welcome address:The Head of the Departmert a1 the outwet wekomed ihe mambers sid
briated thasn shout the sgmedy of the meetiy,

1 Wwsentation of Desh Stuctire: The drafl structuse and syllabus bor the 2. Yewr sedi-
Yearktiates) Programme i Tourss and Tlavel Maragement wete resentied befirs the boasd
for conuderation.

3 Dedberation: tembery thorcughly Soiuamd e SITUCTUTE. COWMSE CONTENT. Cream diatrbntom,
scheme and sllabus

A Recorrmengatiom:

* Moo modi®oaton were wggesied and the e wire InCparsted o 1he acheme and
wibatun

*  Bard on INe v bie SAruTEoN munde Ty The mernbers, 18 cosrve devegn end Bractung his
bosn finglized [bee Anrwaure - 1]

* The revited draht iractire bas been reconnended by e board lor spprovel

5. Resolution: The PGEDS unanemously iesoleed to foraard the reccmmended wyilibuy §nd
Wtructure for & Year and 1 Yoar Mastery Programme n Tourtrs snd Toree! Macagemen (MTTH)
under WEP-J(U0 wheme [ e concerned Statutosy bodes for aporowal (Batches 2004 and
ol

Thee mesting concluded with 3 wote of thraks W the Chair.
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Tourism Concepts and Principles

MTTM (I1st Semester) Total Crodits: 04

Course Codez MTTMOTPI2S (15 hours per eredit) Total Marks: 100

Contimsous Asscssmenr: Marks 28, Theary: Marks 72 Time Duration: 2% hrs.

Course Learning Outcomes (CLOs): After the completion of this course. students shall be sble 1o
CLO 1: Explain the fundamental convepts, historical evolution, and current trends of tourism, including
the hey mativations and deterrents Influencing touris behaviour,

CLO 2: lkentify and deseribe the core components of wurksm-—Attmactions, Accossibility, and
Hospitality—and unafixe the significance of lourism demand, supply. and measurement tools.
CLO 3: Evaliai the economie, environmentul, and soci-cubtuml impacts of tourism, mnd aewess the
rode of tourism in regional development, national integrarion, cultural exchange, and promotion of peace.
CLO & Recognive the major national, regional, and wrernational tourism organi sations and explair their
roles in the promothon, development, and regulstion of wurkan globally.
Unit 12 Introduction to Towrism

o Meaning and definitions of lousiam

+ Typology of tourism and classification of wurists

o Imendisciphinary approsches 1o the stisdy of ourism

s Leiper's Model of Tourism System

o Concept and characterbstics of the tourlam product

o Major travel motivations and delerrents

» Historical evolution of toursm- Ancient to medicval period, Modern wourism and the Grand
Tour

+ Comemporary trends and the current scenario of the tourism indusiry
Unit 2: Tourism Indusirs

= Structure and basic components of the tourism industry

o Concopt and trypes of tourist attractions

«  Accewibility and the importance of transpont services

o Modes of transportation used in tourism

o Concept and nature of the Hospitality sector in tourksm

e Tourism nfrastructure and superstruciure

o  Tourism statistics - Impontance and methods of measuring tourism, Concepts of tourism
demand and supply

Unit 3: Impucts of Tourism
«  Owerview of 1ourism impacts
|, Economic impacts
10i99 |0 ,{‘/
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L Environmenal
3. Socio<culwral

Unit 4: Tourtsm Organisations

lntroduction to tourism orgenisations: vrigin, objectives, snd lanctions

2. International Organisations « UN Tourism (formerly INWTO), World Travel & Tourism
Council (WTTCL Intemationnl Alr Tramspost Association (IATA) Intertational Civil
Aviation Organisstion (HCAQ). Pacific Asia Travel Association (PATA)

b. Nationol Ovrgamisations « Ministry of Tourism, Government of India, Indis Tourinn
Development Corporation (ITDC), Indian Heritage Academy (IHA)L Federstion of Hotel and
Restaursm Associations of ndia (FHRALY Indizn Convention Promotion Bureosu (ICPH)

¢ Regional & SustesLevel Orgapisations: Department of Tourism, Government of Jammue &
Kashmir, State Tourism Development Corpomtions
d. Supporting Organisations - Indian Rallway Catering and Tourksm Corporation (IRCTC),

Airpont Authority of India (AATL Archacological Survey of Indla (ASH), Dircctomic General
of Civil Aviation iDGCA)

CLO-PLO Mappiag Matrix (Mathematical Representution )
Mapping Scale: 3 = High, 2 ~ Moderste, | = Low, 0 = No Comtribution

CLOS\ FLOs PLOL PLO2  PLOZ PLOS  PLOS  PLO&  Average
MTTMCTPI25.) 3 ) 2 3 2 3 2.66
MTTMCTPI252 3 3 2 2 2 3 2.50
MTTMCTPI253 3 3 2 2 2 3 2.5
MITMCTPI254 3 ) 2 2 2 3 250
Averuge PLO 300 300 200 225 206 300 .54
Saggesiod Resdings

2.

i

4
- ¥

Tinarivm, Principle, Prociiers, Phéfosophiey = Goeldaer, C. & Rikchie, 1R., John Wiley, New
Jemey

Fourism Principlos aned Proctices = Swaim, S K. & Mishra, 1M, (200 1), Oxford University Press.
New Delhi

The SAGE Handbook of Towrism Studies = Jumal. T, & Robinson, M. (Eds) (2008), Sage
Publications. United Kingdom

Teowsrive Principles and Practice - Cooper, C. (2008), Prentice Hall, New Defhi
Fonerivm and Prgromage - Dar, S A, Sarop Publications, New Dethi

b Ihe Towrion Svivews. An lntrodactory Text = Mill and Morrison, Premtice Hall
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Travel Services Management

MTTM (1ot Semester) Total Credits: 04

Course Code: MTTMOTS125 (15 hours per eredit) Total Marks: 100

Coatlnwous Assessment: Marks 28, Theory: Marks 72 Time Duration: 2% hrs

Course Learning Outcomes (CLOs): Alter the completion of this course students shall be able 1o

CLO 1: Trace travel-business evolution, Inda’s agency growth timncling, and globally major mikestones,
define and distinguish travel agents and tour operators: analyse Types, imerrelanions, and mdustry roles
CLO 2: Explore travel apencies’ roles. services by tour operstors, organisational struciures,

CLO 3 Comprehiend tour operstor struchren. orgunisstional forms, departmental functions, and
procedures for reservations and cancelltions. Learn supplier comm ission structures and travel insurance
benefits across hotels, sirlines, cruises, cor rentaly, and rail travel,

CLO 4: Leam itinerary planning. costing. packaging. and promotion: understand RBI regulations, CRM,
and toch wic; manage travel documents, sales rocands, and explore the roles of DMCs and Visitor
leformation Cemtres effectivedy.

Unit 1: Evolution and History of Travel Bosiness
»  Historical development of the travel agency business in India
o Global timeline and milesiones in the development of tourism
»  Definithon and roles of Travel Agem (TA) and Tour Operator (TO)
o Distinction and interrelationship hetween travel agents snd tour operstors

o Types of Travel Agencies and Tour Operaters « Inbound, Outbound, Domestic, Cround
Operatons, Specialist Operaton

Unit 2: Travel Agencies -~ Robes and Respossibilities
» Koy services offerad by Travel Agonts and Towr Operatons

» Comparative analysis of organizational types - Sole proprictorship, Parinership, Private
Limited Company, Public Limited Company, Government regulations and approvals,
Ministry of Tourism approval process, IATA acoroditation: rules and procedures

o Revenue soarces for travel agencies and tour vperators - Commmissions from suppliers, Mark-
ups and service charges, Incentives and overrides

Unit X; Organisational Structure of a Tour Operator

o  Owganisational strectures in tour operations - Key departments and their fusctions:,
Operutions, Reservations, Sales, Markating, Accounts, HR

s Rewrvation and cancellation procedures for Hotels, Alrlines, Crulse liners, Car rentals. Radl
travel

o  Commission structures from service providens

dol98 |0
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Overview of Travel Insurince - Types of travel insurance. Advantages and importance in
tour operations

Unit 4: Tour Designing and Operations

Tour Designing - Minerary preparstion:, Costing and pricing of tour packages. Tour
pachaging and promaton strategies

RBI regulations and forcign exchange guidelines for 10ur operaion
Use of technology in tour operations - CRM systems, Online booking tools, Virtual tours
Cuntomer Relationship Managemens (CRM) in tourism

Common documents used n travel operations - Vouchers (Hotel & Airline), Fxchange
Orders, PAX Docket, Status Report, Daily Sales Record

Role of Destination Management Companics (DMCs) and Visitor Information Centres

CLO-PLO Mapping Matrix (Mathematical Representation)
Mappiag Scale: 3 = High, 2 = Moderate, | = Low, 0 = No Contribwtion

CLOs\ PLOs FLOT  PLOZ PLOZ PLO4  PLOS  PLO6  Aversge
MTTMCTS125) 2 3 | 3 I 3 216
MTTMCTSI1242 | 3 2 3 | 3 216
MTTMCTSI253 1 2 1 3 I 3 183
MTTMOTS 1254 I } | 3 I i 2.00
Average PLO 128 178 125 300 L im pX 1
Suggested Readings
I The Business of Travel Agency Operation wnd Adminbiration - Foster, DL, McGraw-Hill,
Singupore
2. How to Open and Run a Money Making Travel Agency - Frenmount, P, John Wiley and Sons.
New York

1. Professiona! Travel Agency Masagement - Gee, Chuck and Y. Makan, Prentice Hall, New York
4. The Dwsiness of Towrism ~ Holloway, 1.C., Pitman

5. Gulde 1o Swarting and Operating Swccestful Trovel dgency - Stevens, Lawrence, Delmar
Publishers Inc, New York

6. Momanl of Trovel Agency Proctice ~ Syran, G, Buneeworth, Onfoed

Sol®|Faye




Dparrmens of Toarium, Minpinily & Laisare S, MTT NP 1000
a s e Syt K(fctivw frues 421

Tourism Geography and Spatial Sciences
MTTM (151 Semester) Total Credits; 04
Course Code: MTTMCTGIZS (15 hours per credit) Total Marks: 100
Continwous Assessment: Marks 28, Theory: Marks 72 Time Duration: 2% brs.

Course Learning Outcomes (CLOW): Afier the completion of this course students shall be able to-

CLO 1: Demonstrate the scope, impurtance, and historkal evolution of fowrism geography and analyse
global wurist flows” spatial divtribution and seasonality .

mxmmmm—mmu#mhum—m
tourist destinations and influences truv el pattarns

CLO 3: Evaluate the cultural and geopolitical fsctors affecting tourium, and identifs the role of cuttura!
landscapes and heritage in shaping tourism experiences.

CLO & ﬁ%'ﬂﬁlﬂmﬁww&hwm“mm
mmumeﬂMHuﬂmm

Unit 1: Introduction to Travel Geography
»  Definition nnd scope of tourism geography
*  Historical peripective on tourism geography
*  Importance of goography in travel nd towrism
»  Components of travel geography
+  Sesscrulity and touriam
¢ Types and characieristios of lourist destinations
*  Spatial dustribution of wurist flows
Unit 2: Physical Geography and Tourism
»  Landforms and their influence on travel destinations
o  Climste and its impact on travel patterns
o Water bodies and their significance for travel and tourism

*  Fomystems and biodiversity m attractions for traveliens

Bof99 | oo Z
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Unit 3: Cultural Geography and Tourism
o Cultuml lundscapes and their role in shaping wourism experiences
»  Heritage sites and thelr significance in tourism
o Cultuml diversity nnd its impact on tourien development
o Socio-cultural (acsory inflsencing travel behuyiour
» Ueopalitical factors influencing travel patterns

Unit 4: Spatial Analysis in Tourism Geography
o Geospatial technologies in tourkn and planning
o Spatial distribation of wurism resources and activities
*  Mapping and v isualization techniques for travel geograph s
o Destination profiling mnd murket segmentation

CLO-PLO Mapping Matrix (Mathematical Representation)
Mapping Scale: 3 = High, 2 = Moderate, | = Low. 0 = No Contribution

MTTV NEF 2020
Solaivs Effoctive frem 20633

CLO\PLO PLOI PLOI FLO3 PLOM PLOS PLOS  Average (CLO)

MTTMCTGI2S.1
MTTMOTGIZA2
MTTMCTGI253 |
MTTMCTGI2S 4 3
Average (PLO) 278 228
Suggested Readings

2 2 | 3
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1. Boaifsce, B. & Cooper, C. (2005). Worihenle Destimations: The Geography of Trovel and

Towrizm. Oxford: Butterwonh-Heinemann,
2. Buron, R, (1995). Fravel Geography. Marlow Exsex: Pitman Publishing.
3. Hall, CML(199). Geogruphy of Travel and Towrtsm, London; Routledge.

4. Hall, CML & Page, 5. (2006). ITe Geograpio: of Towrton and Recreation: Esvironmens. Place

ol Space (3rd od. ). London: Routiedge.

5. Robimson, HA. (1976). Geograpdy of Towrion, London: MacDoaald & Evans Lid,
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Business Communication and Personality Development

MTTM {15t Semester) Total Credits: 04
Course Code: MTTMOTRIZS (15 hours per credit) Total Marks: 100
Contlawoas Assessment: Maorks 28, Theory: Marks 72 Time Duration: 2% hrs.

Conrse Learning Ouicomes (CLOs): Afler the complition of this course students shall be able 10

CLO 1: Explain the concept and importance of communlestion, identify varioes communication
channels, and demonstrate struteghes 10 overcome communication barriers, especially in the consext of
tourivm and croas-cultural interactions.

CLO I: Demonstrate proficiency in vetbal mnd writhen communication by applying speaking, Huening,

ielephone ctiquetic, and public speaking skifls; and compose profcssional documents such @ business
betters, reports, résumes, memos, and proposals.

CLO 3; Imerpret the elements and feawures of non-verbal communication, ncluding kinesics and the 7

Cs of effective communication, aisd apply these concepts through structured lanpusge laboratory
Evercises.

CLO & Amalyse penonality traits, leadership stvles. and inferpersonal skills; and develop time
management, decision-making, emotional intelligence, temmwork, positive aititude, and problem-slving
abilities for personal and professional growth,
Unit |: Basios of Communication

o  Concept and Functions of Communication

o Types of Communication (Verbal, Non-verbal, Written, Visual)

»  Communication Process and Models

o  Communication Channcls and Notworks

o Barrbers o Communication and Overcoming Stralegies

o  Role of Communicstion in the Tourium Industry

o Intercuiturnl Communication and Cultuml Sensitivity

o  Barriers w Inerculiursl Communication
Unit 2: Verbal and Written Communication

o  Oval Communication: Charscteristicn and Importance

o Listening and Speaking Skilks in Tourism Conext

e Telephone Etiquenc and Virmual Communication

+  Public Speaking: Stratcgics and Confidence Building

«  Wriaten Commumication: [ypes and Advaniages

o Writing Business Letters, Reparts, Résumés, Memos, and Proposals

H.t:u)
(X unwﬂ:ﬂ”' =
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Uit 3: Noo-Verbal Communication & Language Lab Practice

*  Mgeaning and Types of Noe-verbal Communication

. iﬂlﬂlﬂlmm

» Concept of Kinesics, Proxemics, and Paralanguage

o The 7 Cs of Effective Communication

o language Lab Activities: Mock Interviews, Group Discussions, Role Plays, Feedback Analysh
Unit 4: Personality Development & Soft Skills

= Personality: Definition, Traits, Types, sad Determinants

» Seif-Appraisal, Self-Development. and Assertivencss

o Imerpersonal SKills and Eriquets

o Aniude: Positive v Negative. and Development Strategies

+ Time Management Technigues

o Leadership Stvles and Teamwork

+  Emotional Intelligence and Motivation

»  Problem-Solving and Conflict Resolution

CLO-PLO Mapping Matris (Mathematical Representution)
Mappiog Seale: § = High, 2 = Maoderate, | = Low, 0 = No Contribution

CLOs | PLOs PLOT  PLO2 FLO3 PLOM PLOS  PLOS  Average
MTTMDCTBIZS | i 3 4 2 i h 250
MTTMDCTBI2S 2 2 3 2 2 3 3 2%
MTTMDCTBIZS3 3 3 2 2 | k| .50
MTTMDCTBIZS 4 F | 3 2 2 k| i .50
Average 'LO 1M Jse e 20 A0 Am 1%
Suggested Readings

1. Benee, Thill & Schatrman - Burioy s Cammunication Foday, Pearson, New [Delhi

1 Jon & Lisa Buron ~ Jaterpersonal Skills for T'reved and Towrivm, Longman Geoup 110,

3 Kaul, Asha - Effective Ruiness Commmication, PHL New Dethi

4 Lynn Vander Wagen -~ Communication in Tourium & Hospitadity, Hospitality Press Lsd.,

3. Mandal S K. - Effective Communicition and Public Speking. Jaico, Mumbai

6. w.m-ﬁﬂmwfm.'ﬁﬁrmwimmm
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Destination Research & Field Visit - 1
MTTM (11 Semisiter) Total Credits: 02
Courve Code: MTTMCFVI2S (M hours per credit) Total Marks: S0
Practical: Marks 50 Timie Darstion: 1 kr.

Course Learning Outcomes (CLOs): After the completion of this course. students shadl be able 10-
CLO 12 Collect and docurment first-hand information on key destination clements (5 A's: sitractions.
sccessibility, sccommaodation, amenities, and sctivities) during field visits,
manﬂmmMn-m-ﬂmn-ﬂmwmuﬁul
insight into sustainability mad destinuion competitiveness.

This course alms to provide students with expericrtial kearning through a siractured Onc-Week fickd visit
mhqmiuduimhumﬂﬂnkfh-ﬂurﬂhmhﬂpmﬁnuﬂuhhﬂhu
cswitial destnation clements, like tourist atractions, accesvibility, accommodations, amenities.
activities. and the cultural and environmental setlings. These visits will offer students practical imights
HuMkmmbmhMMmm“Mﬂuﬁcﬂgmuhﬂw
that affect the competitiveness and sustainability of these destinations.

Structure
1. Destination Research & Field Visit (DRFV) -1

*  One-Week DRFY will be conducted during the first SECVET 10 expose students to nearhy
tourism destinations in Kashmir

o Smdents will visit sclocted destinations W gather comprehensive information sbout
various aspects, including attimctions, accessibility, accommosdation options, amenities.
activities, bocal culture, ¢limate, safety measures, and scourity.

« Each visit will be followed by the submission of & detailed repont covering the five A's
and addrewsing ssues hindering the sustainable development of the destinations.
1 Assessment

*  The DRFV composient will camry two credits of 60 howrs practical, with o total of 50
marks.

«  Evalustion will be divided into two parts, and both are compulsory-
» 18 morks for the ovaluation of the report

Woltd)| -+




Diprarsment o Fatsevras Hinpandhts & | ovace Aawiber, MTTM SEP 220
Cinémeraity of Russlhomsie Srillabun # floctive from J603

# 25 marks for the presentation. followed by a Viva Vooe of the report,
where students will communicune their findings and ingights.

3. Methods of Evaluation
The report will be evaluated on the follow ing criserin:

« Paricipation in Manming. Designing & Exeastion: Students will be assessed based on
their imvolvement in planning and evecuting the DRFY . inchading fogistical arrangements
and itinerary design,

+  Collection of information abowt Destinations: Evahation will focus on the thoroughness
and accuracy of the information collected by students during their visits.

*  Presentation followed by Viva: The effectiveness of sidents' presentations in conveying
their findings and proposed solutions will be assessed.

CLO-FLO Mapping Matris (Mathematical Representation)
Mapping Seale: 3 = High, 2 = Moderate, | = Low, 0 = No Contribution

CLOY ) PLOS PLOT  PLOZ PLOS  PLO4 PLOS  PLOS  Average
MTTMCFV | 3 3 2 2 2 2 233
MTTMCFV 2 2 2 2 3 3 2 .1
Average PLO 1 1% e 2% 1% 2w 1M

Vol | vur
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Special Interest Tourism

MTTM {18t Semsester) Total Credits: 02
Course Code: MTTMDSII2S (15 bours per credit) Total Marks: 50
Continuous Assessment: Marks 14, Theory: Marks 36 Time Durations 1" hr.

Conrse Learning Owtcomes (CLOw): Afler the completion of this coarse, students shall be able o
CLO 1: Critically evalume the foundationa) concepts. typelogies, snd motivations sssociated with
Special (nterest Tounsm and its role in transforming contemporary tourivm markets.

CLO 2: Design and appraise sustainable, market-driven SIT products and propose strategic approsches
for destimation beanding and masagement in niche tourism segments.

Lt 15 Conceptual Framework of Special Interest Tourism (S1T)

-

introduction s Special Interest Tourism: Meaning. Nature. and Scope

Hisorical evelution and growth of SIT

Difference between Mass Tourksm and SIT

Typologies and Classilieations of SIT (Cultural, Environmental, Recreational, Wellness, etc.)
Mativations and Tourist Behaybour in SIT

Role of Tour Opersors and Destination Managess in promoting SIT

Unit 2: Development and Mansgement of SIT Products

.

Product development strategics in $1T

Susiainable practives in SIT development

Case Studies of successful S1T destinations (¢.g.. Wine Tourism in France, Feo-tourism in Costa
Rica, Medical Tourivm in kndia)

Marketing of STT Prodects: Branding Positioning, and Targeting
Role of ICTs, Social Media, and Al in SIT Promotion
Challenges in Manning and Managing STT Destinations

7
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CLO-PLO Mappiog Matris (Mathematienl Representation)
Mapping Scale: 3= High, 2 = Moderate, | = Low, 0 = No Contribution

CLOs \ PLOs PLOT PLOZ PLOY PLO4 PLOS PLOS  Aversge (CLO)
MTTMDS1I25.1 | 3 . I I 3 2 00
MTTMDSIHI252 3 2 ! ? 3 3 116
Average (PLO) A0 200 L0 180 300 200 108
Suggested Readings

L. Nowvelli, M. (2004 ). Niche wurism: Contemporary issues trends and cases. Onfond: Butterworth-

2. Douglas, N, Dougles, N, & Demrett, R, (2001). Special Interest Tourism: Context and Cases.
Brisbanc: Joln Wiley & Sons Australia, Ltd.

3. Robimson P, Heitmann, S £ Dieke. P. U. C. (2011}, Research themes for wourism. CABL

4. Swarbrooke, ). & Horner, S, (2007). Cotsumer behaviour in tourisum (2nd Ed.). Oxford:
Butterworth-Heinemunn,

5. Weller, B, & Hall, C. M. (1992). Special imterest tourlim, London: Belhaven Press.

6. Traver, B (2006). Concoptualising Special Inferest Tourism—F ramewuorks for analysis. Tourism
Management. 27(2), 1R3=200, https:‘dol.orw’ 101016/ sourman 2004, 10,004
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Hospitality Services Management

MTTM (15t Semester) Total Credits: 02

Conrse Code: MTTMDHS125 (15 hours per eredit) Total Marks: S0

Contimeous Assessment: Marks 14, Theory: Marks 36 Time Duration: 1" e,

Course Learning Outcomes (CLOs ) Afier the completion of this course, students shall be able 1o:

CLO 1: Understand the evolution. classification, and seructure of the hotel industry in India and 1&K.
including bouschoats, tarifls, geest rooms, and ey departmental roles in hotel opertions and
management

CLO 2: Comprehend hotel registration, star gradation, financing, and subsidies; familiarize with
techiical terms, analvse perfonmance metrics. guest feedback, and ylekd management to evaluate and
optimise hotel operstions effectively,

Unit 1: Intreduction 1 the Hovel lndusiry

o Ongin, evolution, sd global development, Growth of the hitel indostry In India and
Jamma & Kashmir

s Houschonts - Historical background, key lestures, and tourism significance

*  Clossification of hotels - Types of hotels based on sire. location, clientele, duration of stay,
Star rating system gnd criteria

o Hotel tarifls and meal plans - EP, CP, MAP, AP explained

« Types of guest rooms - Standand, delune, sulte, connecting, adjoining. st

o Orginbational structury and Koy Departments ~ Orpganinational structure of 3 5 star Front
Office, Housekeeping., Food & Beverage. Engineering & Maintenance, Sales & Marketing,
Security, Homan Resurces, Accounts & [inance, Purchase & Stores

Unit 2: Hoted Construction Procedures and Performance Evaluation
o Hotel registration and gradstion procedures
»  Star categorization process and regulatory framewiek (Ministry off Tourism, India)

o  Financial planning and suppont for hotel projeets - Sources of flnance, Government
incentives mnd subsidies, Special provisions for wourist hackward aress

Mof99| "
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»  Performance metrics in hotel management - Occupancy Ratio, Average Dally Rate (ADR),
Average Room Rate per GuesL Market Share Index, Guest foedback mechanisms and
service evaluation, Concept and applicstion of Yiekd Management

o  Case Stodies - [TDC (India Tourism Development Corporation), Hyan Hotels, Oberoi
Hotels & Resors, Radsson Blu

CLO-PLO Mapping Matris ( Mathematical Representation)
Mapplag Scale: 3 = High, 2 = Modemate, | = Low, 0 = No Contribation

CLOY | PLOs PLOI  PLO? PLOY PLO4 PLOS PLO6  Averuge
MTTMDIS125.1 3 3 2 2 2 2 233
MTTMDHS 252 3 3 2 3 3 2 266
Aversge FLO 100 300 200 2% 250 108 24
Sugzested Readings

I m R. Tewari, Hoted Front (fice Operations and Management, Oxford Publication,

Jagmohan Negl, Profesuonal Hotel Manogement, S, Chand. New Deihi

Singaravelavan R.. Food amd Beverage Services, OUP lndia

Parvinder S Ball, Fowd Provfnction Cperations, Oxford Poblication, New Delhi

Jagmohan Negi, Principles of Gradimg, Classification of Restawranty. Revorty & Hovels
Androws, Hotel Howsekeeping: A Tramivg Manuol (3rd Edition)
Branson and Lernoa, Mo, Hasiel aml Horpital Howsclevping

G. Raghubalan and Smrites Raghubulan, fow! Housedesping - Operativn and Munagemend
Jmgmohan Negt, Prinviples of Grading, lasyficathon of Revisemronty. Resorty & Hosels
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Theoretical Foundations of Touwrism

MTTM (18t Semester) Total Credigs: 01

Course Code: MTTMDTFI2E (15 hours per eredit) Total Marks: 50

Contimuons Assessment: Marks 14, Theory: Marks 346 Time Duration: 1" hr.

Course Learning Outcomes (CLOs); Aller the complietion of this course, vudenits shall be able o
CLO I: Undersiand lourism is & sociological phenomenon and its implications as a social mstitution.

CLO 2: Explain key poychological constructs thae influgnce ot behavior and interdiscipimary
relevance.

Unit 1: Seciology and the Study of Tourism
o Definition and scope of sociology in turkum studies
o The significane of wurism as 8 field of weiological ingquin
o  Tourium as 8 social institution
o Emergence of the sociokogy of tourism
Unit 2: Psyehology in Tourium Stedies

= Definition snd branches of psschology: copnitive, behavioursl, humanistic, and soclal
psychology

»  The relevance of psychological inguiry in tourism: understanding Wurists as thinking, fecling,
and acting individuals

o Imtersections of 1ourism with pavchological comstructs such as motivition, perception. lesming,
emotion, snd personality

ihof®®| 0 v
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CLO-PLO Mapping Matrix (Muthematical Representation)
Mappiag Scale: 3 = High, 2 = Moderste, | = Low, 0= No Contribution

CLOs\ PLOs FLOT PLOZ PLO3 FLO4 PLOS FLO&  Average (CLD)
MTTMDTFI125.1 3 2 2 1 i} 2 an
MTIMDTFI252 3 2 | 3 2 2 217
Average (FLO) A/ o 100 LS50 1% LW 17
Segpested Readings

Burns, P. & Holden, A_ {1995}, Towrism. A New Perspective. Preatice Hall.
2 Angyle, M. (1954). The Social Prvchalogy of Leiswe. Penguin.

1 Cooper, C.. Flescher, )., Gilbert, D, Shepherd, R.. & Wanlill, S, (1998). Tourion. Principles and
Pructice. Longman.

4. Trike, ). (2005), The Fcommmics of Reorvation, Lelsre and Towrim. Elsvier,
S. Edington, ). & Edington, A. (1986). Ecology, Recreation and Towrsom. Ann Arbor Science.
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Management Sciences in Tourism

MTTM (15t Semester) Total Credits: 02

Course Code: MTTMDMS125 (15 hours per credit) Total Marks: %0

Continuous Assesament: Marks 14, Theory: Marks 3o Time Duration: 1" hr.

Conrse Learning Outeomes (CLOs): Afler the completion of this course. students shall be able o

CLAO 1: Analyse managerment concepts, functions, skills, and responsibilities acros levels,
professions. and environmental contexts effectively.

CLO 2: Demonsrate undervtanding of key mamagerment functions—planning, organiving, waffing,
dirccting, and controlling —shrough principles. processes, structures, and decision-making technigues,

Unit 1: Introduction to Managemen|

o  Concept and nature of management

o Core functiom and ohjctives of managoment

»  Management &s an art, a scionce. @ profession

«  Roles and wsks of a professional manager

s Lssential managerial skilks - Technical. Human, and C onceptual

o« Soctal responsibilities of business and ethical considerations

o Managerial emvironment - Infernal and eviemal influences

o Levels of management - Top, Middle, and Lower levels

Unit 2: Fanctions of Management

o Planning

o Organieing

s Sufling

o [Duecting

o Controlling

e MIS (Management Information Systems)

"
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CLO=PLO Mapping Mairix (Mathematical Representation)
Mapping Senle- 3 = High. 2 = Moderate, | = Low, 0 = No Conitxstion

CLOs\ PLOS PLOI  PLOZ  PLOS  PLO4  PLOS PLOS  Average
MTTMOMS 125, | 2 : | 3 I 3 2.16
MTTMOMS 1252 : 3 : 3 u 1 2.00
Average PLO 1 ] 18 LU 10 kY] 208

Suggested Readings:

I Ghumen, Karminder & K Anverhappa: Manmgessent: Concepl, Proceice & Case. Tata Me Gra
~Hill, New Defhi

Hamgnon. “Mamagstmers - MeCGraw — Hill, Insernatioms! Editien, Tolye, 992
Koort=z & Wewich, Mowagenwent . McGraw ~ Hill, Tokys, 2004 (Text Book)

Peter F. Dewcher. “Practice of Manogement . Pon Books, Lowdos, 1987 Repeior
Richard M Hodgets, “Moragement . Acadenic Pren, New Jersy, 1993
Staner & Wankel Management’, Prentsce Hall India. New Delhi 1999
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Travel Media and Journalism

MTTM {131 Semester) Credies: 02

Course Codie: MTTMDTMI25 (15 bosrs per credit) Total Marks: 30

Continuous Assessment: Marks 14, Theory: Marks 36 Time Duration: 1" hr,

Course Learning Owtcomes {CLOs): A fier the completion of this course, stiadents shal] be able o

CLO 1: Understand the core concepts amid types of media and joumalism including thele refevance in
fourism.

CLO 2: Demonstrate knowledge and application of travel writing styles, ol an content creation
skills,

Unit 1: Introduction to Media and Journalism
¢ Definition and concept of medin and joumalism
o Definition and concept of truvel madia
o Types of media: Print, Audio-visual, and New Media
*  Suucture and components of a news story
Unit 2: Travel Writing
+ Concept. evolution, and importance of travel writing
« Prerequisites mnd essential ook for travel writing
o Techmigues for material collection
¢ Truvel photography and travel blogging
»  Creative fommats: promotional litersture, tourist brochures, video scripts
s Carcer prospects in travel jousnatism

WA
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CLO-PLO Mapping Matrix (Mathematical Representation)
Mapping Scale: 3 = High, 2 = Moderste, | = Low, 0 = No Contributhon

CLOs\ PLOs PLAON PLO2 PLO3 PLOd PLOS PLOS  Average (CLO)
MTTMIDTMI25.0 3 | I 2 2 I 153
MTTMDTM125.2 3 3 2 2 2 | Lie
Average (PLO) e 2% 1% 1 2w 1.00 1.99
Suggesied Readings

1. Carl Thompson = Traved Westing, Routledge
2. Den George & Charlotte Hindle - Trmvel Wriring, Loncly Planat

3. Johm F. Greenman — bitrodwction fo Travel Jowrnadism.: Cin the Rowd with Seviows Inter, Peter
Lang Publishing

4. Folker Hanusch ~ Travel Jonrmaiiom: Exploring Prodhetion. lngpact amd Cadrare, Palgrave
Macmillan

5. Jacqueline Harmon Butler — The Trawe! Writer's Harslbook, Surrey Books
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Tourism Economics

MTTM (18t Semester) Total Credits: 02

Cosrse Code: MTTMDTE2S (15 hours per credit) Total Marks: S0

Coatinsous Assessment: Marks 14, Theory: Marks 36 Time Daration: 1" br.

Coarse Learning Outeosmes (CLOs): Afler the completion of this course students shall be uble to:

CLO 1z Analyse wourism demand models and apply forecasting technigues 10 assess rends, with
emplusis on domestic iourism in Jumow & Kashmir,

CLO 2: Evalusie factons influencing 1ourism supply, market structures. pricing, and investments, and
analyse economic tools for reducing 1ourism’s environmental impacte

Umit 12 Tourinm Demand and Feonomic Tmpact

L]

L]

Concopt and nature of tourism demand
Tourism demand madels: concepts, thearies, and empirical estimation
Tourism demand forecast ing techniques

Feonomic comsequences of viokence/'conflict on domestic towrism; Case siudy of Jamme &
Kashmir

Tourism's economic contribution: Multiplicr elfects and thelr implications

Introduction to Tourism Satsllite Accounts (TSA): Measuring cconomic contribution of
WAIr s

Unit 2: Tourism Supply, Priciog, and Market Stractarns

Nol™ |

ig®

Concept of wurism sapply and its unigee charactenstics

Key facturs inflicncing touriam supply

Understanding service quality n tossrism: service encounters snd quality madels

Price mechanisin in tourism. robe and significance

Overview of marker structures jn lourism (perfect competition, monopoly, oligopoly,
lisei ition)

Touriem investment and 1axation policies

Investment in wurism infrastructure: public and private rokes

Lise ol economic instruments to mitigals towrism's environmental impacts
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CLO-PLO Mapping Matrix (Mathematical Representation)
Mapping Scale: § = High. 2 = Moderate, | = Low, 0 = No Consribution

CLOs\ PLOs FLOL PLO! PLO} PLO4  PLOS  PLOS  Aversge

MTTMDTEI25.) 3 2 3 | | 3 217

MTTMDTEI252 3 K 2 b 3 I pJ } |

Average PLO o 15 23 LS 20 20 225
Suggested Readings:

. Tisdell, C. A, (Ed). Handbook of Towrivm Ecomomicy: Amalysic. New Applicotions and Cine
Sowilien, World Scientific, 2013,

2. Dwyer, L. Forsyth, P.. & Dwyer, W. Towrism Ecomomics and Policy (Vol, 5), Channel View
Publications, 2020,

3. Subler, M1, Papatheodoron, A, & Sinclaie, M. T. The Ecanensies of Towrivm, Routledge, 2009,
4. Metin Kovak and Mugls. Tourion Ecomomics Concepes and Practices, Nova Science Publishers.

S Cullen, P. Ecommmics for Hospitadity Management, London: Intemnational Thomson Business
Press, 1997,
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Tourism Policy and Planning
MTTM (1™ Semester) Total Credits: B4
Course Code: MTTMCOTP225 (13 hours per credit) Total Marks: 10
Contimuous Assessment: Marks 28, Theory: Marks 72 Time Duration: 2% hrs,

Course Learming Outeomes (CLOs): After the completion of this course students shall be sble we

CLO 1: Explain the key principles and processes involved in formulating toursm policy st various

levels,

CLO 2: Interpret and evaluste difforent planning approaches and scales in lourism development.
CLO 3: Apply appropriate planning technigues and models such o8 TALC and EIA for sstainabie

lourism,

CLO 4: Analyse community-based, ccotourtsm. and special interest tourism planning approaches in real-
life scenarios.

Unit |: Formulating Tourism Policy

Concepl, meaning, and imponunce of tourism policy

Objectives and guiding principhes of tourlsm policy

Policy formulation process: stages, stakeholders, and strategic considerations
Implementation approaches and minimising the policy-prctice gap

Hobke of central‘state governments amd implenenting agencmes
Challenges and barriers in policy formulation and imphementation
lintegrating touriam policy with natiaral developiment planning

Unit 2: Foundations of Tourism Planning

-

Concept and evolution of 1ousicm planning
Understanding tourism markcts, resources, and infrastructure needs for tounism planning

Implication of Tourlsm plannirig on environmental, socio-cultural, and economic dimensions
of a destination

Levels and types of woursm planning (natlonal, reghonal, local)
Scales of towrtsm planaing: macro va. micro approaches
Envieonmental Impact Assessment (ELA ) and mitigation strategies
Technigues 1 measure coonomic costs and benefits of turism
Carrylng capacity and sustainable planning frameworks

Unit 3: Toarism Planaing Process und Development Techniques

Tourism planning process: steps and models
Technigques for plan formulstion mnd implementation
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*  Destination-ievel planning: objectives, methods, and influencing factors
Tourism Area Life Cyele (TALC) and its application in destination planning
Destination development stages and design principles

o Demonstration effest and Dowey s Iridex in impact analysis
Unit 4 Community-Oriented and Spectalised Tourism Planning

« Role of tourism In community emposwerment and participation

¢ Principies and practices of Community-Based Tourlsm (CBT)

+  Ecotourism and respomsible warism spproaches

o Planning and designing resorts: principies and models

o Planming for specinl interest tourism snd adventure tourism

o Cultural toarism planning and destination storyielling

= Case studies from North India (with special focus on Jammu & Kashenir)

* Financial plaaning: sources of funding. incentives, and wubwidies for tourism projects

CLO-PLO Mapping Matriy (Mathematival Representation)

Mapping Seale: 1 = High, 2 = Maderate, | = Low, [ = No Contribution

CLOs \ PLO PLOL PLOZ PLOZ PLOM PLOS PLOS  Average (CLO)
MTTMCTP225. 3 2 1 ) 2 2 2.00
MTTMCTP2252 3 3 3 2 2 2 2.50
MTTMCTP2253 3 2 3 1 3 2 .50
MTTMCTPZ25 4 3 3 2 2 3 3 267
Average (PLO) i 2% 1w L5 1% 23S 241
Suggested Readings:

1. Gunn, C. (2002), Towrton Plasning: Basie. Concepty and Caves, Cognizant Publication,

L Swain, S.K. & Mishea, M. (20120 Towrian Principles & Procrices, Onford University Press,
New Delhi.

3. Crouch, G.L, Rischie, JRB. Kossatr, HH.G. The Competitive Destliation: A Sistainable
Towrtsm Perspective, CABI Publishing.

4. Page. )5S & Bront. P. Towrion A Modern Symthesic, Thomson Publishers, London

3. laskecp, E. (1991). Towriom Planning An Integroted ami Suxtamable Development Approach,
Van Nostrand Reinhokd. New York.
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Tourism, Hospitality & Leisnre Marketing

MTTM (1™ Semester) Total Credits: 04
Course Code: MTTMCTHI2S (15 bours per credii) Total Marks: 100
Contimwows Assessment: Marks 28, Theory: Marks 72 Time Duration: 2% br,

Course Learning Outcomes (CLOs): Afler the completion of this course students shall be able v

CLAO 1z Understand the evolution and core principles of marketing. especially as applied to services and
Wwrism products.

CLO I: Analysc the marketing environment. comsumer behavior, market scpmentation, targeting.
positioning. and env ironmental scanning technigoes.

CLO 3: Demonstrate understanding of the 4 P of tourism marketing and their application scross toursm
sub-secton like destinations, airfines. howels, travel agencies. and evens managemern.

CLO & Apply the extended marketing mix (9 Py). incloding digatal strategies and emerging technologies
(V. AR Al in fourism and hosplitality marketing.

Umit 1: Intreduction

Evolution snd Concept of Marketing
Core Principles of Marketing
Understanding the Markets

Concept of Service Marketing

Holistic Touriem Marketing

Tourism Product and its Characienstics
Unit 2: Understanding the Marketing Eaviroament

Murketing Envinmmen

Bayer Decision-making Process
Market Rescarch

Market Segmentation
Targeting and Market Positioning
Envirommental Analysin

Unit 3; Marketing Mix ~ The Traditional 4 P - Product, Price, Place, Promotion

Deesigning Tourim Products

Branding and Product Development

Product Life Cycle and ity various stuges

Pricing Strategics and Approaches
Crisnnebs of Distritution

Advertising. Sales Promation. Pablicity, Personal Selling

ige
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o Trends in Tourism Marketing: destinations, airfines. hotls, resons, mvel agencies, and
cvent mansgement companics

Unit 4: Exteaded Marketing Mis - The 9 Ps

People, Process, Physical Evidence

Persomalisation: Tailoring services t individual preferences

Participation: Customer involvement in co<reating experiences

Productivity and Quality: Efliciency and consistency in service delivery

Digital Toursm Marketing: Social media, SEO, keywond adventising. afTilisie and email
markcting. mobile marketing

o Emerging Technologies in Marketing: Virnal Reality (VR), Augmented Reality (AR), and
Artificial Iniclligence (Al applications in wurksm marketing

- & & ® =

CLO-PLO Mapping Matrix (Mathematical Representation)
Mapping Seale: 3 = High, 2 = Moderate, | = Low. 0 = No Contribution

CLOs ! PLOS PLO1  PLO2 PLO3  PLO4  PLOS  PLO6  Average
MTTMCTHI2S, ) 2 2 2 2 I i 200
MTTMCTH22S.2 2 3 2 3 2 3 2.50
MTTMCTH225 3 2 3 2 3 2 3 250
MTTMCTH2S 4 I 3 3 3 2 i 150
Average PLO 178 278 238 198 178 380 M
Sugpested

o
¥ ¥

WofM | e

Kotler, P, Bowen, J. T. Makens, 1. C. & Baloglu, S. (2016) Marketing for Hospitality and
Tourism (Tih Ed.). Pesrson.

Mididleton, V. T, C., Fyall, A, Morgan, M., & Ranchhod, A. (2009). Marketing in Travel and
Tourtun (4th Ed.). Routledge.

Morrison, A. M. (201%). Marketieg and Managing Tourism Destinations (Ind Ed ), Routhedge,
Buhalix, D. & Foerste, M. (2015). SoCoMo marketing for travel and tourism: Empowering co-
cretion of value. Joumal of Destination Marketing & Management, 4(7), 151-161,

Hudsor. S, (2008). Touriem and Hospitality Marketing: A Global Perspective. SAGE
Publicathons.

Buhalis, D, & Law, R. (2008). Progress in information technology snd tourism management: 20
years on and 10 years afler the Internet—the state of e Tourism research. Tourism Management,
29(4), 609-623.
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Tour Guiding and Escorting
MTTM (2 Semester) Total Credits: 4
Course Code: MTTMCTE22S (15 hours per credit) Total Marks: 100
Coatinuous Assessment: Marks 28, Theory: Marks 72 Thme Duration: 2% hrs,

Course Learning Outcomes (CLOs): Afler the completion of this course, studernts shall be sbie to;
CLO |: Explain the fundamental concepts of guiding mnd esconting and evaluate the roles and
resporsibilitics of o professional tourisl guide.

CLO 2: Describe the profession of a tour lesder and demomirate understanding of various lour
amangemerts and group management strategles

CLO X Develop key competencies for tour escorting, mcluding effective communication and
imterpersonal skills, and anafyse the duties of a tour escort.

CLO 4: Demonstrate knowledge of esconting operations and apply professional standards and practices
in conducting guided towrs.

Unit I: Foundations of Tour Guiling und Escorting

Introduction o Tour Guiding and Tour Fscorting

Diflerences between a Tow Guide and a Tour Escon

imporance and relevance of guiding in towristm

Types of Tourist Guides Ulocal, cultural, heritage, nature. sdventure, ofc.)
Steps und prosedures for guide centification/approval in India (MoT gauidelines)
Linployability pathways and entreprencurship in guiding

LUmit 2: Professionzl Guiding Technbjues and Practices

-

Responsibilities of » Guide: Before, During. and After a Tour

She-spesific Guiding Technigues - Mosument guiding. Religious siies and heritage locations,
Nature tralls and walking towrs, Muscum and archacological site interpretation

Designing and conducting Hertage Walks and Local Fxperiences
Use of sorytelling and sechoology in guiding (AR'VR, mobile apps)

Unit 3: Understanding Tour Escorting as a Profession

Role snd Responsibilities of o Tour Escont
Escorting va. Guiding: Comparnative perspoctive

ol 9|5y
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Pre-tour planning, en-route coordination, post-tour reporting
Grooming. personal hygiene. and ctiquetie

o Competencies of o Tour Escon: Comimunication, leadership, conflict reselution

+  Opportunitics snd challenges in domestic and intermational tour escorting
Uit 4: Growp Handling, Fihics, and Professionalism (12 hours)

e Arrival formalities and bricfing technkqios

+  Croup leadership, control stradegies, setting boundaries

o Managing tour loghstics: Checklist, lost baggage. emergencics, medical ivwsues

o Safety, security, and oross-cultursl sensitivity

o Professional ethics and Code of Condect for Tour Guides (Ministry of Tourksin)
+  Susamnable guiding practices and responsible wurism behay iowr
CLO-PLO Mapping Matrix ( Mathematical Representatioa)

Mapping Scale: 3 = High, 2 = Moderate, | = Low, 0 = No Contribution

CLOs\ PLOs PLOI  PLOZ  PLOY  PLOS  PLOS  PLO6  Average
MTTMCTE22S 1 2 3 2 3 2 1 24
MTTMCTER2S 2 2 3 2 2 3 23
MTTMCTE22S.3 2 3 2 3 2 3 23
MTTMUTE22S4 1 3 2 3 2 3 2.3
Average PLO U I ¥ S ¥ T ¥ S ¥ . ¥ | 245
Suggested Readings:

. Hatfield, L.. & Fallon, K. (2016). The Towr Guidk. Walking wad Tulking New York, Princeton

Architectural Press.
2 ;ms.mm The Complete Guide 10 Becoming a Professional Tour Guide, Rowman

3. Richards, (. (2019), e Routledge Hardbook of Cultura! Towrism, Routledge,

4. Rultenberg C. W. (2018} Feacking for Aesthetic Experience: The Art of Learnirg. Routledge.
5. Gartner, W, C, (2016). Towrisme Development: Principles, Provesses. and Policies. Routledge.
Wof 9| oo




Dprartomomt of 1 ossrtvm, Mongstuatitn 4 Leintere Suedies. MTTN NEP 2000
m—*-‘h Ao ltabuss [ floxtive frmm 2003

Entrepreneurship and Venture Creation in Tourism

MTTM (2™ Semester) Total Credits: 04
Course Code: MTTMCEVIIS (15 hours per credin Total Marks: 100
Continsous Assessment: Marks 28, Theory: Marks 72 Time Duration: 2% hre,

Coutse Lenrning Outcomes (CLOs): After the completion of this courve, students shall be abvie W

I. CLO 1: Understand and appreciate the role of entreprepcurship in tourtsm, along with the
charactenstics and mind-set of sacoesaful entreprencun.

2. CLO 2: Apply cremtivity and innovation to identify and develop entreprencurial opportunities
addressang social. environmental, and cultural [ssacs.
3 CLO X Develop and present a toarism business plan with tochpical and economic feasibiliey, drawing
inspiration from succevsful ventures.
4. CLO 4: Demonstriie knowledge of funding mechanisma, govemmenl support systems. and develop
confidence o mitiate tourism startups or allied enterpriscs.
Unit I: Foundations of Entreprencurship in Tourism

»  Meaning. scope, and significance of entreprencurship in tourism

» Entreprencurial chomcieristics and competencies

o Capacity builing and motivational factors [or tourism catreprencsrs

»  Entreprencurial mind-set, challenges, and risk-taking In tourlsm

»  Role of entreprencurship in sell~employment and socio-oconomis development
Unit 2: Creativity, Innovation & Opportesity ldemtificative

o The creative process: Tooks and technipues

«  Bamiers to creativity and overcoming them

o Ianovation: Definitions, types (product, process, business model)

e Role of creativity in tourism product/service development

o Oppornonity identification through consumer tends and gags
Contemporary inpovalions in toursm aad hospitality
Unit 3: Venture Creation and Business Planniog

o Idemifying tourism entreprencurship opportunities (conventional & niche)

o Structure and components of a business plan

Noldsl
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Feasibitity stady: Technical, market, and financial viabiliny
Procedures for setting up enterprises: kegal, regulitory, and strategic
Stan-up ecosystom in India: Stant-up Indla, stste-level polickes
Case studies of sucoessful travel and tourism stan-ups

Uit 4: Financial Mlanning wnd nstitutional Support

Financial planning cssentials for stari-ups

Funding options: self-finance, venture capital. angel investons. crowd funding
Government subsidies. schemes, and incentives for tourism entrepreneuns

Raole of institutioony: MSME. SIDRL NIESBUD, MoT, and aate toariam bogeds
Business fallure amalysis and revival strategies

Rolke of women and margmalised communitics in tourism entreprencurship

CLO-PLO Mappiog Matriy (Mathematical Representution )
Mapping Scale: 3 = High, 2 = Moderme, | = Low, 0 = No Contribution

CLOS\ PLOS PLOI  PLO? PLOS PLO4 PLOS PLO6  Average
MTTMCEV22S,] 3 ! | 3 2 3 216
MITMCEV225.2 1 3 3 3 | 3 233
MTTMCEV22S, ) | 3 3 3 ) 3 23
MITMCEV22S 4 | 3 2 3 | 3 216
Average PLO 15 28 235 30 125 3 228
Suggested Readings:

e e

Rotw|

Arthur, S. ). & Wisrich, R. D. (2011). Emreprenwnrship throwgh the apes: Lessons leormed.
Journal of Enterprising Culture, 19(01), 1-40.

Berbaruah, MUP. (2000), Beyorsd the Mitiermmom, New Delhi: Gyan Pab House.
Drucker, PF. (1985). fanovanion & Entreprencurship. New York: Harper & Row.
Jeffrey, 1. (1984). New Femmure Creation. llimobx Homewood.

Kuratko, D.F, & Hodgets, RM. (2008), Entrepremeneship. New York: Harcount College
Publisher.
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Diestination Research & Field Visit - 11

MTTM (1™ Semester) Total Credits: 04

Course Code: MTTMCFVI2S (30 howrs per credit) Total Marks: 100

Practical: 100 Time Duration: 2% b,

Course Learming Outcomes (CLOs): Afler ihe completion of this course, simdents shull be shie 100

CLO I: Apply prctical skills in itimerary planning. resenvathons, accommodation  booking, and
sightscemng armngements for rourism destinations of national importance.
CLO I; Analyse the key facton contributing 1o tourist satisfaction and destination loyalty through field-

CLO X Evaluste the feasibility and operational dynamics of tounsm business establishments by
engaging with community stakcholders and service providers.

CLO 4&: Prepare and present @ comprehensive destination reearch repon and communicate findings
effectively through structured presentations amd viva

Two Weeks Destination Rescarch & Field Visit - 1 (MTTMCOFVI2S)

The primary objective of the Two Weeks DRFV-I is 10 allow students to study tourism destinations
from variows perspectives, including tourist satisfaction, destination loynity, profiability, and feasibility
of wurksm business establishments. This program aims w familierise students with major Wowrsm
destinations of national importance outside Jammu & Kashmir, providing hands-on experence in
designing itincrarics. making reservations, booking accommodations, armanging sightecing, and
interacting with stakeholders.

Structure;

I Destination Rescarch & Field Visit (DRFV) - 11

7 The Two Weeks DRFY will be conducied af the end of the first semester during the winter
vacution, providing students with ample thme © immerse themselves in experiential
learning by vistting lourism destinations within the country .

# Suxdents will engage In activitics such as designing Mincrarics, making reservations,
booking sccommodations, armonging sightsecing, and istermcting  with  touris,
community members, service providers, and government toarism officinly.

»  The visit aims w provide students with practical experience m tourism business operations
and an understanding of the [actors influcncing fourist satisfaction and destunation lovalty

oMW raps
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1 Assessment
o The DRFV-II component will carry 4 credits of 120 hours practical. with a total of 100
marks.

s Evahustion will be divided into two parts comprising compulsory criteria of:
» 50 marks for the evaluation of the report,
# 30 marks for presentation (25) cum viva vooe (29)

1 Logistical Arrangements
o Students will be assigned the job of arranging trakn/bus tickets and accommodation for the
group.
» Incharge faculty advisors may provide sugpestions for tinerary planning and destination
selection,
« The univesity will reimburse the cost of train/bus tickets and daily allowance,
accommodation as per establishied noms,

Guidelines for Conducting of DRFV (1
I. Preparation of ltinerary
« Fach DRFV team shall peepare s detailed Rinerary outlining the destinations to he vivited,
activities planned. accommadations, tramportation armngements, and estimaled costy
«  The itinerary will be presented by each team in the classroom for discussion and feedback
from faculty members.

2. Approval of ltimerary
o Faculty members will review and approve the proposed itinemry, considering ks merite
feasibility, and adherence to guidelines and standard operming procedures.
1 Destivation Familisrization Aotivities
o  DRFV activities shall strictly adhere o the approved itinerary and guidelines prov ided.
o Stadents will engage in activities such as visiting tourist sttmctions, interacting with
4. Cont Coverage
e The cost of destination fami larkzation will be pantly cosered by the fleld four fund s per
the university norm.
s  Fares for normal concessional slecper class train tickets and bus tickets, as well as DA
conts within uaiverity norms, will be eligible for reimbursement.
Mok |y
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o In cases where concesshonal train tickets are unavallable or due 10 inerary constrainis.
the cost of full sleoper class wain tickets may be reimbursed.

o Actual expondituees incurred during destinstion famillarization will be approved e
reimbursement or s lement from the allocaed budget.

By foliowing these guidelines, the DRFVs can be comducted effectively, ensuring thorough destination
fumiliarization whilc managing costs and sdering to university policies and procedures.
Mechanism for the conduct of DRFV
1. Preparation of Destination Fumilisrization Itinerary
«  Each group of students will prepare & compeehensive itinerary detailing the destinations
to be visied, activitics planncd, transportation armengements, and scoommodation
options.
1 Group Prescatation of lincrary
o Croups will present their dostinathon familiarization itincrary to the faculty for review and
feodback.

X Approval of Innerary
¢ The facuky will review and approve the proposed itinerary, ensuring alignment with the
objectives of the DRFVs and adherence 1o guidelines.
4. Submission of Destination Familiarization Budget
o Each group will submit a budgel detniling the anticipaied expenses for the destination
fumiliarization activities.
e The budget will be reviewed and spproved by the (bculty o ensure adeguate funding o
the planncd activities.
£ Booking of Tickets und Hotel Rooms
o Stadents will be responsible for booking train/bus tickels and reserving hotel rooms.
o If sdvance amounts from the university are not received, students will cover the vosts of
booking tickets and hotel rooms on their own.

. Destination Fambiiarization Oricatation Sessions
« Faculty will conduct orientation sessions 1o guide the do's and donts during the
famiitlarization of destinations.

“d.'?l#r
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o These scsshons will ensure that students are well-prepared and aware of their
resporsibilities durmg the DRFVs.

7. Dally Updates to Faculty Advisors

e Students will provide daily updates on their expeniences and progress to their respective
faculy advisar

o This regular communication will enable faculty members 10 monitor the studenis’
activitios and offer suppont as necded.

8. Photographs

o Students will cupture individual/group photographs and photographs with tourists,
community members, service providers, and tourism offices ul the visied destinations.

»  These photographs should be sppended in the sppendix of report and will serve as visal
dogumentation of the DRFY experiences.

CLO-PLO Mapping Matrix (Mathematical Represeatution)
Mapping Scale: § = High, 2 = Moderste, | = Low, 0 = No Contribution

CLOs \ PLOs PLOT PLO2 PLO3I PLOM PLOS  PLO& Average
MTTMCFV225.1 2 3 2 2 2 2 217
MITMCFVI2S2 2 2 3 3 2 2 133
MTTMCFV2IS3 3 2 3 3 2 3 24T
MTTMCFV2SA i 3 2 3 | 3 16
Average FLO 228 228 as 28 128 128 pR L}

e

Hosptally & Leisure ™, '
Liwversity of Kaan
Srnago




Dot wmirrs #f Trunttum, Honpaarity A Louey Sasten, MTTN NEF 09

Usverniny of Aavh ot Syibaluns I fJevive frove 28
Tourist Transport Management

MTTM (2™ Semester) Total Credits 02

Course Code: MTTMDTTI2S (15 bours per credit) Total Marks: 50

Continuous Assessment: Murks 14, Theory: Marks 36 Time Duration: 1" *hr,

Course Learning Owtcomes (CLOs): Afler the completion of this course, students shall be able to:

CLO 1: Explain and crithcally evaluate varioes modes of transport, their historical evolution, and their

strategic significance n enhancing destination accessibility, promwting mche urism segments, and
supporting the growth of India’s Tourism sector.

CLO 2: Design wranspon-inclusive towr packages by applying principles of tinerary planning and assess
emerging innovations and sustainable mobility trends shaping the futare of tourksm transport systems.

Umit |: Transportation Modes and Their Strategic Role in Tosrnm Development
«  Evolution and milestonss in transponation and wurlsm development
o Nature, scope, and strsteghc Importance of teurist imasport
»  Modes of transpont: classification, charactermtics, and role in acoesibility
o  Contribetion of Indian Railways and sir travel to tourism growth

e Promium trains and pilgrimage connectivity (e.g.. Vaishno Devi, Amamath Ji. Char Dham
helicopler services)

o Cruise tourism: coustal, river, and domestic cruises

o Government policics and intiatives (UDAN. reghwal connectivity, cruise promotion)
Unit 2: Designing Transport-Integrated Toarism Fxperiences and Sustainable Mobiliny

¢ lnlegrating transport logistics into itinerary and tour peckage planning

+  Designing cost-ctiicient, connectivity-orienied tourtsm products

o Smart mobility solutions and sustainabic transpon in toansm

o Innovations in tourtsm transport: bullet trains, sca planes, EV, hyper loop

» Role of green mobility and inchmive transport policies

o Casc-based application of umsport in experiential and future-read) tourism

Weal®| 20
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CLO-PLO Mapping Matrix (Mathematical Representation)
Mapping Scale: 3 = High, 2 = Moderate. | = Low, 0~ No Contribation

CLOs \PLOs PLOT PLOZ PLO3 PLOM  PLOS  PLOS  Avernge
MTTMDTTX2S.1 s 3 I 3 I 3 216
MITMDTT225.2 2 A I 3 | 3 16
Average PLO 20 10 1.0 3o L0 R X Lie
Suggested Resdings:

L Page. S ) (2020). Srusspors and somrism (4ih od.). Rowledge.

2. Prideaus, B, Timothy, D. ), & Cooper, M, (Eds). (2014), Trunsport amd towrism. (lobal
perspevtives (2nd ed. ). Channel View Publications

3. Dubey, 8. (2010). Towrtan amd tromsport moanagement. Mohit Peblications.

4. Government of Incin. (Laest E4). Draft Notional Siravegy for Crwise Towrvss, Ministry of
Tourism,

§. Ministry of Ciwil Aviation, Government of India. (Various Reports). UDAN ~ Reghord
Comwotivity Scheme Uaidelines.

6. IRCTC. (Annusl Reporty & Tdurism Brochures).

7. Singh, 8. (2021). Sustapmable ramsport in fowrism: A step toward sosirt mobility. Kanishha

Publinhers.

8 Inermationsl Alr Transpont Associstion (IATA). (2021). Future of the airfine industey 2035,
IATA Publications

9 Duval, D. Timothy (2007), Towrdvm and Tramsguirt. Modker, Networds gesd Fliowa, Channel View
Publications, New York

10. Jagmohan Negi (2005), Air Trove! Tioketimg amd Fare Construction, Kanishka, New Dethi
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Tourism Models and Knowledge Systems

MTTM 2™ Semester) Total Credits: 02
Course Code: MTTMDTM22S (15 hours per eredit) Total Marks: %0
Continwous Assessment: Marks 14, Theory: Marks % Time Duration: 1" br.

Course Learning Outcomes (CLOS): Afler the completion of this course, students shall be able 10-
CLO 1 Explain tourism modefling concepts and the application of systems theory i towrisnm
CLO 2: Evaluate analytica! toursm models for planning, forecasting. and decision-making.

Unit 11 lntroduction to Modolling
o Introduction to Tourlsm Modelling
«  Systems Theory in Tourism
+  Destination Management Maodels
*  Demand-Supply Intoraction Modeks
Umit 2: Advaneed Anslytieal Models
o Economic Inpact Assessment Models
o Tourium Flow Models
«  Markct Segmentation and Torgeting Models
*  Skmulation and Scenario Planning Models

CLO-PLO Mapping Matrix (Mathematical Represestation)
Mapping Scale: = High, 2 = Moderate, | = Low, 0 = No Contributhon

CLOs \ PLOs PFLOL PLOZ PLO PLOM PLOS PLO6  Average (CLOY
MTTMDTM225.| 3 2 2 I 2 2 2.00
MTTMDTM225.2 3 1 3 2 2 2 2%
Average (PLOY) 30 2% 25 150 e 1 225
Suggesied Readings

1. Emery, F. (1981). Sywemn Thinking.

2 Lashley, C.. Lynch, P & Morrison, A. (Edy.). (2007). Hospitadity: A Sockd Lens.
3 Wam, S (1999) Reorvation and Tourivm- A Choonone acdhsiry.

4. Middieton, V. T, & Clarke, ). R, (2042 Marketing in Travel and Tourivm,
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Accounting for Tourism Managers

MTTM (2% Semester) Total Credits: 02

Course Code: MTTMDAM2S (12 hours per credii) Total Marks: %0

Continnvus Assessment: Marks 14, Theory: Marks 36 Time Duration: 1" hr,

Course Learning Outcomes (CLOx): Afler the completion of this course, students shall be able 1o

CLO 1: Define snd explain fundamental scoounting concepts, principles, and procedures; opply the
golden riles of accounting: and demobstrate the sbility o journalize transactions, post w kedgers, amd
prepare basic subsidiary books.

CLO 2 Prepare and imterpret trading, profit & loss sccoumts snd balance sheets for tourism
organisations: analyse financial sttements wsing comparative, common-size, fund Now, and cash Now
technigues.

Uanit |: Foundations of Accounting Principles

¢ Concept and objoctives of accounting

*  Accounting va Accouniancy: meaning and refevance

» Generally Accepted Accounting Principles (GAAP)

«  Golden rules of accounting: Personal. Real & Nominal aceounts

+  The Accounting Equation and its applications

o Jounalizing busincss tmnsactions

+  Ledger preparation: Posting entrics from joumal 10 bedger

»  Subsidiary Books: Types, formats, and usage in tourismn organisations
Unit 2: Preparation and Anahsis of Financial Statements

o Preparation of - Trsding Account, Proflt & Loss Account, Balance Sheet

o Financial Sttement Amalyais - Concept, imponance, and objectives, Comparative financial
datements, Common-sire statements, 1rend analysis (overview)

+ Funds Flow Statement: concept, preparation, and significance
»  Cash Flow Statement: AS-3 format and relevance in tourism linancial planning

40at99] oo
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CLO-PLO Mapping Matrix (Mathematical Representation)
Mapplag Seale: 3 = High, 2 = Moderate, | = Low, 0 = No Contribution

CLDs \ PLOs PLOT PLO2 PLOY PLOM  PLOS  PLOW Average
MTTMDAM22S.1 2 3 | | | ] 1.50
MITMDAM225 2 3 i 2 2 2 1 m
Average IFLO 135 in 1.2 1.5 1.5 ] .83
Suggested Readings:

I S, Kr. Poul, Fundeomenioly of Accownting, New Central Book Agency (M) Lid.

2. PC Tulsian, Funckmentals of Accoming, Tata McGraw Hill Education Pyt Lid,

3. AN Agarwals & Kamicsh N. Agarwala, Fumdomentaly of docountong, Kitab Mahal
4. Juncia, Chawla, Schsana, Fundmweneal of Accownting, Kalyani Publishers.

£ Mabeshwari, Iarodiction i Accownting, V ikas Publishing House.
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Front Office Management

MTTM (2™ Semester) Total Credits: 02
Course Code: MTTMDFO22S (15 bours per eredif) Total Marks: 50
Continwous Assessment: Marks 14, Theory: Marks 36 Time Duration: 1" hr.

Course Learning Ouicomes (CLOs): Afier the completion of this course, stadents shall be sbie 10:

CLO 1z Understand fromt office operations, organisational roles, hotel classifications, guest cycle.
reservation and check«in procedures, mterdepantmental coordination. and guest services 1o enhance
hospitality cfficiency and custoner satislaction.

CLO 2: Analyse fronl office sscounting. revenue management, PMS wols, anerglng lechnologies, and
performance metrics W optimise operations, enhance guest experence. and strengthen hotel brund
positioning snd lovaly,

Unit 1: Front Office Fundamentals and Guest Cycle Management

Overview anid significance of Front Offhos in hotel operations
Organisational structure snd functions of the Front Office Department
Claasification of hotels: types of rooms and plam

Interdepanmental coordination | Housekeeping. Sales, F&R. Maintenance)
Guest Cycle Stages

a) Pre-arrival Reservation procedures — rypes, sounces, confirmation, smendments,
cuncellathons

by Arival Check-in process lor FITS, groups, VIPs, walk-ins
€ Stay: Guest senvices, in-house communication. complaint handling. guest request
manggemert
d) Departure: Checkou process, bill settlement, feedback
¢l Pos-departure: Follow-up, guest history, loyalty programs
Conclerge and Bell Desh operations: Role and responsibilities
Enhancing guest sutisfoction and relationship-building strategies

Unit 2: Fromt Office Accounting, Revenac and Technology Applications

QofMm|

« Froat Office Aceounting: Folics, ledgers, vouchers, billing methods
e Pavment modes and guest bl settlement procedures
e Night Asdit; Purpose, workflow, reconciliation, reponting

o Revenue Management and Yicld Management - Forecasting demand, managing .
overbooking, Key metrics: Occupancy %, ADR, RevPAR
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«  Imroduction 1o Property Management Systems (PMS) - Haods-on with Opera / 1DS / elee

Front Desk. Integration with CRM, housckeeping, and finance modules

»  Limerging Technologies in Front Office - Self-chockin kiosks, Al-powered chatbats,
Mobile key sccess and digital concierge apps

o Ruole of fromt office in brand positioning, guest reviews, and lovahy programs

CLO=-PLO Mappiag Matrin (Mathematical Representation )
Mapping Scale: 3 = High. 2 = Maoderute. | = Low, © = No Contribution

CLOs ' PLOs PLOI  PLOZ PLOM PLOM FLOS  PLOS  Average
MITTMDFO225.1 3 ) 3 - 2 ) 266
MTTMDFO2252 ] 3 3 2 2 ) 166
Average PLO i 30 Moo v e 10w Lot
Suggested Readlngs:

L. Andrews, 8. (2020), From Office Maragemeni amd Operations. MoGraw Hill Education,

2 TM‘LHlMRmiHITﬁMmFm%WNEiL
AHLEL

). Bhatnagat, S, (2021) Howe! Frome Office. Operations and Moarsagement (2nd B4}, Prank Bros,

4. Walker, ). R, (2022). Itrowtuctnon o Hospisadity Managemenr (6th E4. ). Pearson.

5. Raman, V. (2023). Howpltality Revemwe Managoment, Oxford | nivensity Press,

6. Ministry of Towrism, Govt. of lndia. (2024), Guidelines on Digisal Hospisality Operations.
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Historieal Tourism Resources of J&K

MTTM (2™ Semesier) Total Credits: 12
Course Code: MTTMDHTIZS (15 bours per credii) Total Marks: S0
Continwous Assessment: Marks 14, Theory: Marks 36 Time Daration: 1" hr,

Course Learning Outcomes (CLOs): Afler the completion of this course students shall be able Lo
CLO 1: Demnonstrage conceptual clarity of loursm products and geographic relevance in J&K.
CLO 2: Identify and evaluwme major natural, religions, historical and cubtural tourisn resources in JEK.
Lait 1: Introduction

¢ Concopt & meaning of wurism and tourium products

o Differentiation and nature of wurist places in J&K

s Scope and structure of the touriam indusry

*  Role of ourism organisations in promotion

o Murketing of wourism products of Jammu & Kashmir

o  Geography of Jammu & Kashmir

Unit 2: Tourism Resources of J&K

Pilgrimage & Religious atractions
o Hill Sutions & Lakes

s Historical & Archacological Sites
o  Fairs and Festivals

o Wildlife and Adventure Tourivm

s Scope for other emerging tourism types (ecn, tribal, agro, rural)

Qof99 | n
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CLO-PLO Mapping Matrix (Mathematical Representation)
Mapping Seale: 3 = High, 2 = Moderate, | = Low, 0 = No Contelbrtion

CLOs ' PLOs PLOI PLOZ PLO3 PLOM PLOS PLOG
MTITMDTPI2S.0 3 2 I | 2 3
MTTMDIPI28.2 3 2 2 | 2 3
Average (PLO) i I 1S LM 200 30
Suggested Readings

1. Anisa, M. Kavdemir- The Dreaws Lond. Caalshan Poblishers, Srinagar.

MTTM NEP 2000
Nollabus Iffoctive from 2N14

Average (CLO)
100

147

2 Der. S. Towrism and Piligrimage: A Case Study of Kashmir Valley. Sanap Publishers, New Dethi.

1. Decwan, Parves. Jammx, Kavhmir and Ladabh. Manas Publications.
4. Deparnent of Tourism, Govt. of J&K ~ Prossotional Literatury,
5, Waber, L. Vadley of Kashemir. Chinar Publications. Srinagar.
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Organisational Behaviour in Tourism

MTTM (2™ Semester) Tetal Credits: 02
Course Code: MTTMDOB22S (15 hours per eredit) Total Marks: 50
Continvous Assessment: Marks 14, Theory: Marks 36 Time Duration: 1'* hr.

Coarse Learning Outeomes (CLOs): Afer the completion of this conrse, siadients shall be able to:

CLO 1: Understand and critically examine the key concepts. models, and scope of Organirationsl
Behaviour and the role of diversity and OB practices in enhancing organizational effoctivencss.
CLO 2 Analyse individual-level psychological variables (aminudes, persomality. emotions. porception.
values) and group dynamics (eamas, culture, and change) 1o make informed decisions and adapt in
orgamizational setrings

Umit 1: Fundamentals of Organizational Behaviour
«  Mueaniag. Nature, sndd Importance of Of
o Scope and Evolwtion of OB
o Models of OB: Auocratic, Custodial, Supportive, Collegial, Sysiem
»  Challenges and Opportunities in OB
«  Workforce Diversity and its Management
Unit 2: Individual and Group Behaviour in Organizations
o Anltiudes: Components and lob Antitudes
«  Emaotions and Moods; Types and Workplace Application
»  Personality: Major Traits sad Relevance jo OB
«  Valvex: Memning. Types, and Role in Workplace Rehaviour
o Percsption: Factors and Link with Decision-Making
o Group Behaviour: Types, Stages of Group Development
+  Teamwork: Types of Teams and Effective Team Charscieristics
o  Organlzational Culture: Functions and Sustainability
o Change Mamagement: Foroes for Change and Basic Approaches

Wof99 | oo
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CLO-PLO Mapping Matrix (Mathematical Representation)
Mapping Scale: § = High, 2 = Moderate, | = Low, § * No Coatribution

CLOw \ PLOS PLOT PLO2 PLO3 PLOMA PLOS  PLO6  Average
MTTMDOA22S.1 3 3 2 3 2 3 166
MTTMDORB2252 3 3 2 3 2 3 .66
Avernge PLO 300 300 200 308 200 300 266
Suggested Readings

L murqrwwm by Hersey Balanchard Johason ~ Pearson Education,

1 Orgusiratioes! Behovior by Siephen Robing - Pearson Education, New Delhi
3 Ovganizational Beboviour by Fred Lothams - MoGraw-iHill
4. Orpanizational Behaviour by Debra/James - THOMSON-South- Western
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Heritage Tourlsm Management

MTTM (3™ Semester) Total Credits: 04

Course Code: MTTMCHTIZS (15 hours per credit) Towl Marks: 100

Continsouns Assessment: Marks 28, Theary: Marks 72 Time Duration: 2% hrs,

Course Learning Owtcomes (CLOs): Afler the completion of this course, stadents shall be uble 10
CLO §: Explain the meaning and concept of culiure and heritage. describe the evolution and key featunes
of India’s cultural heritage, and classify heritage types based on UNESCO and ICOMOS guidelines.
CLO 2: Kentify major museums, an galleries, libraries, and fairs & festivals of India and the world, and
analyse their ouristic significance. Differentinte between classical and folk dances of India.
CLO J: Describe the criteria for sebection of World Heritage Shies and examine key imternationa!
conventions on heritage, Fvaluate challenges and cthical concerns in heritage conservation.
CLO 4: Analyse the principles of heritage managemont and marketing, categorise different rypes of
heritage hotels, and assess recent trends and innovations in herige urven mareting and promotion.
Unit 1! Intreduetion 1o Heritage Tourism

o  Concepts: Cubture, Civilisation, and Heritage = Definitions and Diflerences

* Heritage Tourism: Mcaning. Scope. and Components

o Culbtumal Heritage of Indis — General Festures snd Historieal Evolution

o Sources of Indien Heritage: Textual, Oval, Architoctural, and Artistic

« Categorisation of Heritage: Tangible and Intangible

o Key lnstitutions: UNESCO, ICOMOS, INTACH, Department of Archives, Archaeology &
Muscmms (J&K)

Unit 2: Artistic and Cultural Forms in Heritage Tourism
o Major Musesms, An Galleries. and Libraries of Indiu
o Performing Artx: Classical and Folk Dances, Music, and Theatre Tradithons
o Handicralts, Teutiles, and Souvenis Industry — Role in Cultural Representation

o Cubtural Events: Craft Melas, Foirs and Festivals - Religious, Social, sod Commercial
Significance

«  Role of Living Cultwee in Tourism lnterpretation
Unit 3: Heritage Classification and International Frameworks
o  UNESCO World Heritage Site Criteria: Cultursl and Natural Properties
o  Types of Heritage: Bully, Natural, Mixed, Industrinl, and Maritime
o Heritege Iuwes: Over-Towriam, Commesdification, Conservatiom Chullenges

o Global Conventions - UNESCO World Heritage Convention (1972), UNESCO Intangible
Cultuend Heritage Convention (203)
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« Erhical Issues and Community Involvement in Heritage Tourism
Unit 4; Heritage Mamagement and Promation
+  Objectives and Stestegics of Heritage Management
o Protection, Conservation, and Preservation Technigues
*  Legal and Constitutiona! Provisions in India (0., Article 49 & S1A(D
+  Heritage Marketing Strategies and Product Development
o Heritage Hotels and Adaptive Reuse: Classification and Role in Tourism
¢ Recont Trendx Digital Hetitage, Victual Toursm, ad Community-led Inithatives

CLO-PLO Mapping Matris {Mathemationl Reprosentation)
Mapping Scale: 3 = High, 2 = Moderme. | = Low, 0 = No Contribution

CLOs | PLOs PLOL  PLOI  PLO} PLO4 PLOS  PLOE  Average
MTTMCHT324. | 3 3 2 | 2 3 2.16
MTTMCHT32S.2 3 2 2 1 2 3 233
MTTMCHT3283 2 2 1 2 i 3 250
MTTMCHT325.4 2 3 3 3 2 3 2466
Average PLO 25 225 250 20 228 380 241
Suggested Readings

. AL Basham — A Cudmurod Hissory of oo, Oxford University Press

2. Ashworth, GJ. - The Tourtst Historie City. Resrospect and Prospect of Manoging the Herituge
Cry, Pergamon, Oxford

Timothy, D. 1, & Boyd, §. W.(2015), Hermage Towurium (2nd od ). Channel View Publications.
Bhardwaj, 5. M, (2020). Cultirwd! Heruoge of Iindia. Nations) Book Truse.
Chrstopher Tadgell — T History of Archisevtwee in Irdfia, Pengain, New Dethi

UNESCO Workd Heritage Centre. (2024). Operational Guidefines for the Impdementation of the
Warld Herttage Comwntiom,

7. Minisity of Towrism, Gowt. of [nda. (2022), Incredie Imfia Herttage Cirewit Guidebook.
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Tourism Resources of India

MTTM (3 Semester) Total Credits: (4

Course Code: MTTMCTRI2S (15 hours per credit) Total Marks: 100

Continvous Assessment: Marks 28, Theory: Marks 72 Time Duration: 2V k.

Course Laarning Outcomes (CLOs): Afer the completion of this course, students shall be able 1
CLO 1: ldentify major natural tourism resources and evaluste their infrastructure, location, and
accessibility acrous India.

CLO 2: Explain India’s architectural and religious heritage and sssess the importance of prominent sites
and monuments

CLO 3 Analyse India’s an. culture, festivals, coivine, and erafis o integral elements of tourium products

CLO & Describe the whdlife wourism oppontunitics in Indis and asuess ecological md tourbtic value of
Major Feseryes and parks
Umit 1: Notural Resources

o Nationad Parks, Wildlife Sancrmaries, and Biosphere Reserves: Locations, sccessibiliny,
facilities, and amenitics {e.g., Dachigam, Corbett, Ranthambore, Kanha, Gir, Sunderbans,
o1c. )

o Major hill stations: Gulnarg. Manali, Shimla. Nainital, Coorg. Munnse, Ooty, Darjeeling.
Gangtok, etc.

o Tourist attractions of the Himalayas
Umit 2: Architectural and Religious Heritage of India
o Architectural styles in India: Hindu, llamic. Jain, Ruddhia
«  Prominent religious contres across major religions
o Case sindies of World Heritage Sies: Taj Mahal, Khajurabo, Konark, Ajanta & Ellora

Caves
Unit 3: Museology, Art and Culture
¢ Important muscums, ant galleries, and [ibraries
o Performing ary Classical and folk dances. folk culture
¢  Handicrafts and textiles: Objects, contres, and craft fairs
o Fairs sndd festivals of wurism significance
o Indian cuisine: Gastronomic heritage and regunal vaneties

Slof99] 7 » oo
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Umit 4: Wildtife Tourism

»  Major sanctuaries mod national parks - Jim Corbet, Kanha, Karirangs, Sasan Gir,
Dachigam, Hemis, Ranthambore, Keoladeo Ghana

o (ther natural destinations- Hill stations, beaches. deserts, islands of india

CLO-PLO Mapping Matrix (Mathematical Representation)
Mapping Scale: 3 = High, 2 = Moderuse, | = Low, (1 = No Conribution

CLOs ' PLOs PLEM FLOZ PLOS PLOJd 1LOS  FLOGD Average (CLO)
MTTMCTR32S.1 3 2 | | 2 2 153
MTTMCTRI2S2 3 2 | 2 2 2 2.00
MITMCTRIZS 3 3 2 | 2 3 2 217
MTTMCTRI2S 4 3 2 2 ) 3 2 233
Average PLO 3 ? 128 LS 18 2 208
Saggesied Readings:

Bavham A L. The Cultural Histary of bndia, Tapling Publishing Co., New York
Basham A L P Wonder that was India, Tapling Publishing Co,, New York

Dalfeet and PC Jatre Indian Miniature Palntingy, Brifwaxi Art Prew

Dt Maray) oned Cliarw Sheele, Towrism Prodect of Indie, Luckwow. New Roval Publisher
Lundya BN, Ancient Indicin Crelrire, Liaxani Norain Educasionss Publisher, Agra

Tinggwar Rownils cmncd Pervivil Spever: Hissowy of Inian. Orsent Lovsgman, New Dl

CGupea. S 12000). Crbtwrad towrsom o Ifle: Muvewme. Momoments & dvte:
Tiwor amd Pristice New Dol Indropwastho Maseum of Art and Archoeology &
DK Privvearid

K Saab, B (007 Indion Towrism Prosecis. New Delha: Abkifect Publicution.

v Dowglas N (Ed). Q001 Specicd bwervat Towriva, Awralie: John Wikey & Som.

10, Strgh, 8 120085, Lowely Plomei Indla. Gurvgram, Lovely Planet Publicaions.

1. Govermmend of lndia (260181 frsbia Yoar Book 2018 New Delhs: Publication Division
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Adventure Tourism Management

MTTM (3 Semester) Total Credits: 4

Course Code: MTTMCATIZE (15 hours per eredit) Total Marks: 100

Coutinsous Assessment: Marks 28, Theory: Marks 72 Time Duration: 2% hrs.

Course Learning Outcomes (CLOs): After the completion of this course, students shall be able 10

CLOT: Describe the key concepts, types, and historical development of adventure tourism and sxsess its
1oke 10 tourism developement.
CLO 2: Examine the components of adventure tourism products and evaluaie risk management and
safety protocols
CLO 3: Demonstrate the planning and operatioaal aspects of adventure tourism activities and dewign
Aineraries for specific sdventure products.
CLO &: Analyse the sustainability, cthical concerns, and regulatory frameworks governing adventune
tourism in diverse scttings.
Unit I: latroduction

o Mcaning, evoluion, and definitions of adventure tourism

o Understanding the sdventure touriun consamer: characteristics and behaviour

o The adventure tourist and the adventure tourism market

s Management issues in the business of adventure touriem

+  Pusiness moded innovation in adventire bourium

o Centification and standardisation among asdventure tourtsm operstors

Uit 2: Advesture Tourism Planning
o Conservation and resoration of adventure destinations
o Adventure louriun in bodiversity-rich and protected arens
o Impacts and challenges of adventure lourism
»  Management approaches for adventure destinations
«  Digital marketing strategies and branding
o Customer engagement und global trends in adventure ourium
Uit 3: Adventure Tourism Operations and Technigues
o River wurlsm and expeditions
«  Adventure in the marine environment
o Mountain sdventure operations (specilically Himalayas)

«  Adventure in polar regioms
Siof®| 0
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«  Wildlife and air-based adventure iourism
«  Angling tourism
o Role of technology in enhancing sdventure experience

Umit 4: Munaging Impacts

o Recreational impacts on mountain. maning. river, and protected sreas
«  Impaas of hunting, Mishing, and wildlife tourism

o Strutegies for impact mitigation in various sdventure etvironments
+  FEthical codes of conduct in adventure tourism

o  Climate charige and its implications for adventure touriam

CLO-PLO Mappiag Matria (Mathematical Representution)
Mapping Scale: 3 = High, 2 = Moderate, | = Low, 0 = No Contributhon

CLO\FLD FLOT PFLOZ FLOY PLAOM PLOS PLOG  Avernge (CLO)
MTTMCATI2S 3 2 2 i a 3 amn
MTTMCAT3ZS2 | 3 2 I 3 2 217
MTTMCAT324.3 2 3 2 2 3 ? 23
MTTMCATIZS 4 3 2 F 2 3 3 250
Average (PLO) 15 1% 200 150 178 1% 129
Suggested Readings

3

L

L &

118
SMof9 | v

Beedic, P, & Hodsor, S. (2003 ). Emergency of mosstain-haed abeniws iosriem. Arvab of Touriun
Besearch, MW 1), 6755641

Backley, R (20100 dtvompary towriion mamapomens. (hford: Elsevier Butterwonh-Heinemann,

Ewert, A, & Sibthorp, |, (2014), Ustdoor afvomure slscution Fopslatlom, theory, and retearch.
Hurman Kinetics

Swarbrovke, . Beand. C., Leckle, §.. & Pomfier, G (2000), Adventure iz P mew frontier, Onford:
Hurtervworth-d leinemann

Migham, ). £ S. & Lick, M. (3002). Merime wililifie oriom. CARI

Hudson, S, (201 2). Sport and advermure tosrism, Routledge.

Pomfiet, G, & Varkey, P. (2019), Adventary iwrism. Momsing. axperionce ond kearming. Routledge.
Porter, MLE. { 199%). Comperitive Sirurexy. Free Presa; New Yok

Fennell, LA (2018). ddveriure Towrtim and Recreativn Hondhonk of AMmasymsers wnd Sifery. CARL
Mowfonh, M, & Munt, 1. (2013), Towrfsm and Suanainabiliey, Routledge: London.
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Research Methodology

MTTM (3" Semester) Total Credits: 04

Conrse Code: MTTMORMI2S (15 hours per credit) Total Marks: 100

Continvous Asseoment: Marks 28, Theory: Marks 72 Time Duration: 2% s,

Course Learning Owtcomes (CLOs) Afler the completion of this course, students shall be sbie 1o

CLO 1: Understand research Ly pes, processes. problem definition. question formulation, design
classification, and cthical comsiderstions.

CLO 2: Evaluste and analyse scaling techniques, sampling methods, sample size determination, and
cuantitative and qualitative data collection approaches.

CLO 3: Master measures of contral tendenicy, dispersion, skewness. and kurtosis, understand by pothesis
testing (pammetric and non-parametric). and gain proficiency in using software like SPSS for dats
analysis, mperpretation. and presemting rescarch findings.

CLO 4: Learn research repon structure, academic wrriting, proposal writieg, and citation skills,
Uit 11 Foundations of Toarism Research (15 Hoars)
»  Meaning and relevance of research in dowism
o Types of research: Explomtory, Descriptive, Explanatory, Applied, Action Rescarch
s Philesophical foundations: Pesitlvism, Interpretiviem, Pragmatism
o Ressarch approaches: Quaintitative. Qoalittive, and Mixed Methods
o Identifying rescarch problems and formulating objectives/hy potheses
s  Research ethics: Plagianum, consent, cultural sensitivity in tourism resenrch
» Developing a conceptual/theoretical framework
Lmit 2: Research Design, Sampling & Measurement (15 Hours)
o Rescarch design: Types (eross-sectional, lomglnudinal, case study, experimental. ethnography )
o Sampling: Probability vs. non-probability technigues
o Sample size determination lechniques (with emphasis on tlogrism populations)
«  Measurement: Constructs, operstional detlnitions, retiability & validity
«  Scaling echnigues: Likert, semantic differentlal, Thurstone, Guttman

o Duts collection methods: Survey, nterviews, focun groups, ethnogrephy, secondary wwirces
(incloding content analysis)

o Instrusnenty for data collection: Questionnaire design and testing
Unit 3: Data Analysis and Interpretation (15 Hours)
o Descriptive statistics: Measures of contral tendency, dispersion. skewness, kurtosis

Sol¥| 0
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Inferential statistics - Pammetnic’ t<iests, ANOV A, correlation, regression, Non-parametric:
Chiesquore, Mann-Whitey L, Knoskal-Wallis, Speasman’s rio

Introduction 1o statistical software: S1"S5 {compulsory ); exposure to R/Excel
Data cleaning. coding, and viswalization
Interpretation of statistical outpat in tourism context

Umit 4: Resenrch W riting and Dissemination (15 Hoars)

Components of a research proposal and dissertation

Academic writing styles and avoiding plagisrism

Reforencing stybes (APA/Harvand) and chation tools (ZoternMendeley )
Preparing for presentations snd viva voce

Publication cthics and tarpeting journals conferences in 1arism
Drafting executive summries and policy beiefs for stakeholders

CLO-PLO Mapping Matrit (Mathematical Representation)
Mapping Scale: 3 = High, 2 = Moderae, | = Low, 0 = No Contribution

CLOS | PLOS PLOIL  PLOZ  PLO3 PLO4  PLOS  PLO6  Average
MTTMCRM325.| 2 2 3 2 2 3 11
MTTMCRMI29.2 i 2 3 2 2 3 216
MTTMCRMI2S 3 I 2 3 2 2 3 216
MTTMCRM325 4 I 2 3 3 3 3 250
Average PLO 125 260 200 235 238 300 228
Sugpuuted Resdings

e

leldl.l. W, & Creswell, J. D, (2018). Research devign, (hadiionive. guaseisaive. amd
mived methods approaches ($1h ed.). Sage Publications.

Veal. A_ ) (2018). Resewrch methods for leisure and tonrism | 3th ed.). Pesrson Education.
Jennings, (. (20100, Tourism research (2od od ). John Wiley & Sonu

Sckaran, U, & Boagle, R. (2022). Research methods fir buimexs: A skill-building approach
(§th ed.). Wiley.

Neuman, W. L. (2014), Social research methods: (haalitistive and quantitative approaches (Tth
od.). Peanvon Educanon.

Zikmund, W, G, Babin, B, 1, Curr, J. C, & Griffin, M. (201 3} Busirwss rescsrch methosds (i
ad.). Cengage Leaming

Hair Jr, ). T, Black, W, C, Babin, 13, )., & Anderson, R. E. (2019), Multfvariane data amalysis
(Rth ed.). Cengage |.oaming.
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Laws & Ethics in Tourism & Hospitality

MTTM (3 Semester) Total Credis: 02
Course Code: MTTMDLEN2S (15 bowrs per credid) Total Maris: 30
Continpous Assessoment: Marks 14, Theory: Marks 36 Time Duration: 1" hr.

Course Learning Outeomes (CLOs): After the completion of this course, students shall be abde 1o
1. CLOI: Understund snd interpret the legal framework regulating tourism activithes, permiits, and
operstions within ndia, especially in restricted and sensitive areas.
1, CLOZ2: Evaluate cthucal prnciples and tourssen legislaton for promoting responsible. sustaimable,
and inclusive tourinm practices.
Unit 1: Introduction to Tourism Laws and Permits
o  Law snd Society: Relationship, Branches of Law, Sources of Tourmm Law
o Legal Framework for Touriam Services Laws governing sccommaodation, travel agencics, tour
operaiors, surfce transpory, airlines, and aingorns
o DGUA Guidelings for Recreational Flying in India
o Permits aed Regulatory Frameworks - Permits for Restricted and Protecied Areas (.., Arunachal
Progdesh, Sikkim, Ladakh), Authorities involved: Ministry of Home AfTeirs, Sisie Covernmenis,
Amay Clearances, Permit Procedures for visiting monasieries, wildlife sunctuaries, and eco-
wmsitive 2ones. Laws and guldelines for sdventure toursm operations (IMF rules for mountain
expeditions, rafting. parmgliding, etc.), Cancellation and modification procedures for permits and
book ings.
Unit 2: Tourism Ethies and National Legislation
s  Aleaning and Importance of Ethics in Tourism
» Principles of Business Ethics in Travel and Hospitality
»  Clobal Code of Ethics for Tourism (UNWTO)

¢ The Role of Legislation in Promaoting Ethical and Responsible Toursem
¢ lLegal Framework - Travel Insurance and Intermational lnsurance Laws, Consumer Protection
Acth mnd implicstions for tourims, Passpon Act, Viea ActExtemsion, Forcign Exchange
Management Act (FEMA ), Foreigners Registration Act. Customs Act, RBI Guidelines for foreign
S7al®@ | o0




Deparassa af Tassrizm, Mngiialey 4 | cuisor Shadber, MTTM AEP 200
Lnmersiny of Rastwie Syiactoes £ ffoction frum 2024

travel, Environmental Acts: Enviroament Protection Act, Forest Conservagion Act, Wikdlife
Protection Act. Heritage and Monument Protection: Ancient Monuments and Archacological
Sites and Rematlns Act, Travel Trade Act of Jammu & Kashmir end regional regulations

CLO-PLO Mapping Matriy (Mathematienl Representation)
Mapping Scale: 3 = High, 1 = Modetate, | = Low, 0 = No Contribation

CLOs \ PLOs PLOT PLOY PLOY PLOM PLOS PLO6  Average (CLO)
MTTMDLES2S. | 3 2 I 2 3 2 217
MTTMDLES2S2 2 2 | | 2 2 167
Average (PLO) 15 200 LW LS 15 1m 192
Suggested Readings:

I Feanell, D. A, (2006). Tourlsm ethics. Channe! View Publications.,

2 Gupta, S K. & Chawla, R (2019). Tourism law in India. LexksNexis.

1. Ministry of Towrism, Government of India. (nd.). Tourtsm guidelines. hitps:/tourism gov.in/

4 Ministry of Tourism, Government of India. (n.d ). Guidelines for hotel and restasurant

operations. hitps. Yourksn gov.in/

Sharma, K. K. (200%), Tourism and law. Sarup & Sons.

Tripathi, K., & de Sowza, D, (2005). A tourism professional’s handbook on ethical, legal and

reguintory aspects. Himalayan Publishing House.

T United Nations World Tourism Crganisation. (2001). Global code of ethics for tourise.
hetpe fwww uewto.ong global-code-of-cthics-foe-tourism
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Artificial Intelligence in Tourism and Hospitality

MTTM (3™ Semester) Total Credits: 02
Course Code: MTTMDAII2ZS (15 bours por credit) Total Marks: S0
Continuous Assessment: Marks 14, Theory: Marks 36 Time Duration: 1'% he.

Course Learning Outcomes (CLOs); After the completion of this course, students ahall be abie 10
CLO 1: Understand the core principios. evolation, ethical aspocts, wd types of Anificial lnrelligence,
and analyze the role of generative Al and tourism -apecific plugins in improving operational efficiency
and innovision.
CLO I: Evalume Al-driven tourmsm marketing stralegies. cuslomer segmentation, and sentimont
analysis, and critically examine realoworld cose studies to understund Al impact on enbancing customer
experiences in touriem and hospitalicy.
Unit I: Foundations and Applicstions of Al in Towrism (15 Howrs)

o  Definition and evolution of Arificial Intelligence

o Types of Al Narrow, General, Superintelligent Al

o Al va Maching Loarning: Ky distinction

o  Core concepts: Data, algorithma, leaming models

+  Fihical concems in Al adogtion in touriam

¢ Relevance and benefits of Al in the tourium end hospitality industry

» Role of Generstive Al (eg. ChatGPT, DALL E) in content generation, personalisation, ilinessry
planning. cic.

+ Inroduction 10 Al tourism-specific plagias and thele withy In improving cusiomer service,

recommendations, and intormal operations.
Uit 11: Ak-Drives Marketing, Costomer Fyperience & Future Trends (15 Howrs)

« Al in wourism marketing: personal ization, sscmmation, rend prediction

e Customer segmentation and behavioral amalytics using Al tools

+  Sentiment analysis for onling reviews and social media feedback

+  Enhancing cusomer umey and experience through Al

«  Practical use of Al plugins (e.g.. chathots, voice msistants, Al concierges) in real-tine service
delivery

o Case studies: Successfial Al applications in global 1ouriem and hospitality brands

SSol9) o
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« Exploring future wends: Al-driven travel agents, Al cthics, and human-Al collaboration in
WM

s Reflective leamming: How generative Al and pluging enhance decision-making and customer
st slaction

CLO-FLO Mappiag Matris (Mathematical Representation)
Mapping Scale: 3 = High, 2 =~ Moderate, | = Law, 0 = No Contribution

CLOs\PLOs FLOI PLOZ PLOY PLOM  PLOS  PLOG  Average
MTTMDAII2S. 1 2 3 3 2 2 3 2.9
MTTMDAII2S2 3 3 3 2 2 3 250
Average FLO 200 300 3.0 oo 100 3o 150
Suggestet] Readings
. Benckendorfl, P. Fesenmaier, D. R, & Wallingford, L. R. (2010). Towrises sfwrmuion
wohmology (2nd ed ). CABI

2 Buhalis, D, & Leung, D. (2018). Smart towrtom technologicy and tosrtd experiemees; A case
wimedy af the swcoesy of Airbnb, Information and Commanication Technologies in Tourism 2018,

3. Gretzel, U, Sqgala. M., Xiang. £, & Koo, C. (2015). Swary towrism: Foundiginm ard
developmenty. Electronic Markets, 25(3), 179188,

Ivanov, S.. & Webster, C. (2019). Robotw. artificial ineolligence. amd service ansomion in treved.
towrinmn aval hospivality. Emerald Publishing Limited.

Negnevitsky, M. (2020). Artfacial muelhigence: A guide m intelligent systemn (dth ed ). Addion-
Werley

¢y,
Poole. 1. L. & Mackworth, A. K. (2017). Artificial imielligence. Foumdation of compataronal
agenty (2nd ed.). Cambridge University Press.

Russell, §., & Norvig, P (2006). Aderificiol imelligence: 4 modern approach (3nd ed. ). Pearson.
Shukla, V. K. Verma, A & Lacap, ). P, G. (2023). drrificial imsellipence for smart technology
in the honpiraliny amd wwrion mdusary. Apple Academric Press.

9. Tussyadiah, L P, (2020). A review of rewarch into awiomction in tosriswm: Lawnching the annals
af towrive research cwrated collection on artifctol inteliigence amd robotics in touriam. Ansals
of Tourisin Research, 81.

10. World Tourism Organization (UNWTO). (2022). e fusiore of towriom: New sechealogy and Al
applicatioms. NI, W uma oo .
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Recreation & Leisure Programming

MTTM (3™ Semester) Total Credits: 02

Course Code: MTTMDRLI2S (12 hours per credit) Total Marks: S0

Contingous Assessment: Muarks 14, Theary: Marks 36 Time Duration: 1'% he.

Course Learning Outeomes (CLOs): Afler the completion of this course, snudenss shall be able to:
CLO 1: Define the key thearies and social benefin of recrestion and lelsure, and their historical evolution
CLO 2: Apply principhes of inclusive and accensible program design for diverse community leisure
noceds,
Unit 12 Introduction

e Definitions and key concepts of Letsure & Reoreation

*  Importance of leisure in society

¢ Leisure & Recreation in ancient and modern civilizations

» Evolution of leisure theories

»  The Social Pyychology of Leisure: identity and community

»  Benefits of Letsure: psychological, physical. cconomic, and environmental

» |Leisure Service Delivery: public, private, and non-profit sectors

+ Technology and leisare

o Posti-pandemic perspectives on kebsure
U mit 1: Reereation and Leisnre Program Design

+  Principles of program design

s Understanding community necds

+  Program Planning Process: goals, objectives. and planning seps

o Inclusivity and accessibility in design

¢ Designing for diverse populstions

« Strategics 10 promaote parnticipation

» Preseration of program plans

Glof#|F. g«
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CLO-PLO Mapping Matriv (Mathematical Representation)
Mapping Scale: 3 = High, 2 ~ Modenute, | = Low, 0 = No Contribution

CLOs\PLDs PLOI PLOZ FLO3 PLOM PLOS PLOG Avernge (CLOY)
MTTMDRL325.1 2 2 | 1 2 d 167
MITMDRL}2S.2 2 3 d | 2 2 117
Average (FLO) 200 2450 1.50 158 200 LW K
Sugpested Readings

o Godbey, G. (2019), Letswre b your life; An exploration (8th ed.). Venture Publishing
o Rojek, C. (2008). Leisure theory: Principles wd proctice. Palgrave Macmillan,

o Russell, RV, 2013). Pavimex: The comsens of consemporary leivare (Sth od ). Sagamore
Publishing.

« Coalter, F. (2010), The politics of letrure poticy (2nd d.). Pulgrave Macmillan,

o Sichbins. R. A. (2007} Sersous leisure: A perspective for our time. Transaction Publishers.

*  Ldginton, C. R. ot al. (2006). Leisure and (e satlsfaction (4th od.), MeGraw-Hill.

«  Walker, G. J. et al. (2017} Leivure muatters, Venture Publishing.

¢ Human Kingtics, (2010). Invluctve recreation. Programs and services for diverse population.
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Consumer Behaviour in Tourism

MTTM (3™ Semester) Total Credits: 02

Course Code: MTTMDCRI2E (15 hours per credii) Total Marks: 30

Continnous Assessments Marks 14, Theary: Marks 36 Time Duration: 1" hr.

Course Learning Outeomes (CLO8): Afler the completion of this course, students shall be sble 10:
CLO 1: Expluin the key concepts, motivatioms, and socio-economic influences shaping tourist
ey wour,
CLO 2: Analyse emerging trends and apply consumer behaviour insights to bourism product design and
bt i ot
Umit I: Understanding Tourist Behaviour

o Definition and concept of consumer behaviour in tourtsm

o Modern insights into tourist motivation

»  Societal influences ot touris) decision-making

o Economic factors in tourtim consumption

Unit 11: Emerging Trends and Challenges
o Techbology's role in tourist decision-muking
¢ Advanced model for understanding tourist decishons
o Innovation in tourism product development and experience design

CLO-PLO Mappiag Matrix (Mathematical Representation)

Mapping Scale: 3 = High, 2 = Moderste, | = Low, 0 = No Contribation

CLOS\ PLOS FLOT PLOZ PLOY} PLO4 PLOS PLOG  Aversge (CLO)
MTTMDCB3I25.1 3 2 : | 2 2 .00

MTTMDCRAZS2 . 3 2 2 3 2 133
Avwrage (PFLO) 2% 2% 1 1% 2% 200 206

Saggested Readings
. Swartrooke, ). & Homer, 8. (2016). Comumer Belaviowr in Towriom, Rostledge,

2 Chon, K. S, Pleam, AL & Mansfeld, Y. (2012}, Consmmer Behaviowr in Travel and Tourtim,
Routledge.

3. Coronmer Betwviowr in Towrbum and Hoxpiadity Research (2017), Emenald Publishing,
Gof®| o
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Financial Mansgement in Tourism

MTTM (3™ Semester) Total Credits: 02

Course Code: MTTMDFMJIZS (15 hours per credin) Total Marks: S0

Coatinwous Assessment: Marks 14, Theory: Marks 36 Time Duration: 1" hr.

Course Learning Outcomes (CLOx): After the completion of this cowrse, students shall be sble 100
CLO 1 Uniderstand fundamental finance concepts, time value of money, and financial sources relevant
W towrism busimesses
CLO 1: Lvaluste capital investment decisions using key appraisal techniques and mssess leverage
imphcation in lourism operations.
Unit 12 Foundations of Finanee in Touriom

«  Meaning and Scope of Financial Management

« Goals of Financial Management (Profit ve. Wealth Maximisation)

o Time Value of Money: Concepts snd Compsstation (Futare Value & Present Value)

«  Financial Needs of Tourism Enterprises

*  Sources of Finance: Long-term Instruments (Equity, Preference Shares, Debentures)
Unit 2: lnvestment and Levernge Decisions o Tourism

o Copital Expenditure and its Types

»  Capital Badgeting Process in Tourivm

*  Estimating Cash Flows for Tourism Projects

s lovestmenm Appraisal Technigues - Poyback Period, Accounting Rate of Return (ARR)L Nat
Present Vakse (NPV),

« Concepe of Leverage in Finance
«  EBIT-EPS Analysis for Tourtsm Financing Decisions

slol®®| .- Uneraraiy 4 ©
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CLO-PLO Mapping Matrix (Mathematical Representation)
Mapping Seale: 3 = High, 2 = Moderate, | = Low, 0 = No Contribation

ClLOs \ PLOs PLOT PLOI PLO3 PLOM  PLOS  PLOS  Average
MTTMIDFMA2S.0 2 3 | 1 | | 1.50
MITMDPM1252 L] 3 2 b | | .00
Average PLO L5 30 1.5 15 Lo 1.0 1.78
Suggevted Readings:

S Kr. Paul, Findawenials of Accouwsting, New Central Book Agency (") Lid,

. Khan & Sain, Financiol Marcgement, Tata McGraw -Hill,

. M. Pandey. Fimancial Marcgement, Vikas Publishing House Pvt. L1d . 9th Ed.

- MUY Khan & P, K. Jain, Finencial Management: Texi. Caves and Problems, Tata MeGraw-Hill.

. Chels Gullding. Fisencia! Maragement for Hospisaliey Declston Mokers (Hospitality, Leisure
and Tourism).
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Event Management

MTTM (3™ Semester) Total Credits: 02

Course Code: MTTMDEMI2S (15 hours per credif) Total Marks: S0

Continwous Assessment: Marks 14, Theory: Marks 3 Time Duration: 1" br.

Course Learning Outeomes (CLOs): After the completion of this course, stsdents shall be able 1o

CLO 1: Demonstrate conceptual understanding of the MICE sector and event tourism, and apply
domain-specific knowledge 1 snabyvae real-workd cases of successiul evema,

CLO 2: Apply managorial skills and strategies to plan, promote, execute, and evaluare MICE and special
evenss cffectively. enhancing operational efficiency and event success.
LUwit 1: Event Managemont
Concept, Definition & Types of Events
The Events Industry and the Role of the Event Manager
Event Staging and |ogistics
Operationsl Considerations: Legal Environment, Insurance, Regulations, |icomes, and
Permin
Event Finance
Mansiring Event Impact and Sustainshility
Crisis Management lor Event Managers
Five C*s of Event Management
Role and Fuictions of ICPH (India Convention Promotion Buresu ) and ICC A (Intemational
Congress and Comvention Association)
Unit 2: Planning for MICE. Toarism
¢ Concept andd Imponance of Meatings. Incenmives, Conferonces, Congresses, Conventions.
Trade Fairs, and Exhibitions
MICE as a Sapplement 1o [ourism
Incentive Travel and s Economic and Social Signiflicance
Fvent Venues: Concept and Types
Planning MICE Everas
Components and Charactoristios of the Conference Market
Nature and Demand of Conference Markets
Special Events Management
Key Suppliers w the MICE Industry

" & & & & & w® @
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CLO-PLO Mapping Matrix (Mathematical Representation)
Mapping Seale: 3 = High, 2 = Moderate, | * Low, 0 = No Contribution

CLOs\ PLOw PLO1  PLOZ PLO3 PLOM  PLOS PLOS  Average
MTTMDEM3I2E.] 2 3 2 I 2 i 116
MTTMDEMI2S2 - 3 - | - 3 26
Average PLO .m XL LM L 1w L) L6
Sugpested Readings

1. Avrich Barry ( 1994), Eversr and Erersiinment Marketing, Vikas, New Delhi

2. Anton Shone & Bryn Parry (2002), Successfid Everst Manayement, Cengage | eaming
3. Bhuatis AK. (2001), Evense Monegement, Sierting Publishers, New Delhi

4 David C. Watt (1998), Evenr Mursagerment in Latowre amed Towrivm, Pearson, UK

5. Joe Goldblatt (197), Special Evewts. Best Practices i Modern Event Management, Joho Wiley
mnd Sons, New York

6. Leonard H. Hoyle (2002), Eversr Marketirg, John Wiky and Soas, New York
7. Montgomery, RJ. (1994), Meetings, Comvention, and Exponitions, VNR, New York,

(101 T
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Housekeeping Operations

MTTM (3 Semester) Total Crediis: 02

Course Code: MTTMDHOI2S (15 hours per credit) Total Marks: 80

Continsous Assessment: Marks 14, Theoary: Marks 36 Timie Duration: 1" hr.

Coarse Learning Outcomes (CLOw): After the completion of this course. students shall be able 10:
CLO 1; Understand househoeping’s role in hospiality, orgmnisations) structure, and coordination with
departments, guest room types, cleaning procodures, equipment uwse, SOPs, and guest wervice
management For operational exceibence.

CLO 2: Develop managerial skills in howusckeeping control, inventory, laundry, pest and wasie
managemert, guality sudits, wustainability, and technology use 1o improve operational efficiency and
elevale guen experience.

Unit |: Howsekeeping Functives snd Guest Room Operations

Role. Scope. and Significance of Howsckooping
Contribution to guest satisfaction and operational efficiency
Inendepartmental Coordination

Guest Roomw: Tyvpes. Layouss and Aménities

Cleaning Equipment and Agents

Cleaning Procedures

Stndard Operating Procedures (SOPs)

Unit 2: Househeoping Management, Technology, and Sustainability

LI

Housekeeping Control Desk —F unctions, responsibilitics. Key records, logbook and reporting
Inveniory and Budgeting

Laundry Operations

Pewt Congrol and Waste Management

Quality Contro! snd Inspections

Houschoeping Software and Technology

Sustainability and Green Practices

Enhancing Geent Experience and frand Value
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CLO-FLO Mappiag Matrix (Mathematical Representution)
Mapping Seale: 3 = High, 2 = Moderste, | = Low, 0 = No Contribution

CLOs ' PLOs FLOT FLOZ PLO} PLOM  PLOS  PLOG  Aversge
MTTMDEIO32%.1 3 3 k) i 2 3 266
MTTMDHOD125 .2 1 ] 3 2 3 3 18
Average FLO .00 Sim Lim L 15 L] 174
Sugpested Readings

| Jagmohan Negl, Professions Hotel Mamagemers, S Chand, New Delhi

2. Andrews, Sudhie, Hotel Housekeeping. Tota MeGraw-Hill, New Delhl

3 G Raghubalan & Smritee Raghubalan, Hotel Houseleepirg Operations amd Management
4. Gray and Ligourl Fotel and Morel Mamagemsent cond Operation, PHIL, New Delhi

5. Joan C. Branson & Margaret Lennox, Prodesslonal Hose booping

6. Aleta A Nitschie, Managing Housebeaping Operation

7. Cese Studies & Industry Reports on Sustainable and Tech-enabled Houselooping
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MTTM
SEMESTER-IV

(Course Work + Course Work)

Somrater fob 1 Crarr Work «Coamrne Weeld)
NCH | = Credly
h.-i ¢ Code « Tile " Crwibin Paper L Diribution | Cuomiac
— . . € ategery 1 Hoor
Level Led LT rs
MTTWICTMWAC i
. ] Deaingtin Masogomen i) 4 C 3] i
| Wembplmahle [outhen [
ST T MM SALLE I Dl ol ] i C PN [t
MITTMOWTAY | Workd Towrmem Resmeves 0 4 C I IENE il
_MTIMCINAZS | imiermuhip | S | od i1 € l=1-13]1] M
Suee: Al cundidater are required to apt fur foar ssrses of tee credin oach frave e following Divoipiine
. Ligottve Comrven (1) .
s | STTMONRAs | Jumn Resource THE o v ] - »
Nam v e = e — i -+
sy | T00d & Beverages
MTTMDF Y 0 $ 1 n | b {1} = L]
MITMDETGS | Foo-Towrnm Mamagemet | S0 | 3 o1l L
MTTMDSTAz8 | Suegic Touram wo |3 |® o o] ™
WITMDAME
" :tmnhl-upm o 2 : 4] ] M
MITMOTTAIE | Vennioon Techmedegs 0 | 2 i »
MITMINFEIS | hinersry Srepursliom i) 1 IRE - k)
Vol Creadits 4
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Destination Management

MTTM (4™ Semester) Total Credits: 04

Course Code: MTTMCDMA2E (15 bours per credif) Totul Marks: 100

Continuous Assevsment: Marks 28, Theory: Marks 72 Time Duration: 2% hrs,

Courve Learning Outcomes (CLOx): Alter the completion of this course. students shall be able tor

CLO 1: Define the concept and typologics of tourism destinations. and mnalyse destination attractiveness,
competitiveness, and the stages of development using the Destination Life Cycle model

CLO I: Explain the structure and functions of Destination Management Organisations (DMOx), and
differentinte among vanious DMO models. types. and sources of fnding.

CLO ¥ Describe the wope of destination marketing and apply strategies 10 develop snigue destination
CLO 4: Compare centralised and decentralised destination governance models, and evaluate stakeholder
engagement. participatory planning, and sustainability practices in effective destination managcment.
Lait 1: Towram Destination

o Definition, conceps, scope, and importance

o Typologies of tourism destinations

o Destination visioning

+  Destination sitractiveness and competitivencss

o Destination Life Cycle Moded
Unit 2: Destimation Management Ovganisations (DDMEOs)

o Definition, functions, ssd roles n destination management

» Evolution and significanse of DMOs

+  Types of DMOs: government-run, private, hybeid models

*  Sources of funding: public sector support, membership ducs, revenuc-generating activitios
Unit 3: Destination Marketing and Promotion

«  Delinition and scope of destination marketing
Importance in lourism development
Destination branding and identity creation

+ Brand strategy and differentiation
Tok#e |70
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»  Traditiosal and dighal marketing channels
e Insegration of onbine and offfine efforts

Unit 4: Destimation Managemest and Governance
o  Governance models: public-led. privase-led. collaborative
¢  Centralised vy, decentralised povernance
* Participatory planning snd stakeholder engagement
s Integration of sustainability in management
« Implementation of sustaimable tousnsm policies
= Destimation promotion campaigns

CLO-PLO Mapping Matriy (Mathematical Represestation)

Mapping Seale: 3 = High, 2 = Moderate, | = Low, 0= No Contribution

CLOs | PLO

MTTMCDMA25.1
MTTMCDM425.2
MTTMCDMA25.3
MTTMCDMA25 4

Average PFLO

Suggested Readings

i o =

NolWb |7 .«

PLOG

3

3

. ke, David - [ atimarion Marketiog, Butterworth-Heinemann
. Howle, Frank — Managing the Towris Destination, | ondon: Continuum
. Heath, Emic & Wall, Geotlrey — Marketing Towrtam Destimations, John Wiley & Sows. Inc.

MITN NEP 209
Nylbabws # ffosive froom 21

FLOY FLOM  PLOS  PLOG  Average

3 216
3 216
3 266

3 166

.00 im 141
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Sustainable Tourism Development

MTTM (4" Semester) Total Credits: 04

Course Code: MTTMUSMA2S (15 howrs per eredif) Total Marks: 100

Continuous Assessment: Marks 28, Theory: Marks 72 Time Duration: 2% hrs

Course Learning Outcomes (CLOs): Afler the completion of this course, students shall be able toc

CLOI: Explain the concept, evolution. and glohal relevance of sustainable tourfum, including theorctical
foundations dnd key principles
CLO2: Analyse the environmental, socko-cultural, and cconomic unpacts of tourism and evaluate
strategien for sustninable tourim planning.
CLOS: Evaluate global pnd national policy frameworks, centification schemes, and stakehalder roles in
sustainabie tourium governance.
CLOd:  Design  imnovative  sustaimability plans  for towrism  destinations  using  technology,
entreprencurship, and cthical pmctices
Umin 1: Fonndations and Frameworks of Sustainable Towrism

o Evolution of sustaimable toyrivm & global growth

o Jafari’s Platform Model & principles of sustainabdity

o Sustainability & social theory

o  Relationship with SDGs. Agenda 2010

+ Ecotourism, Responsible, Regenerative, and Pro-poor Tourism
o Cuase Studies: Rlvtan, Kerals, Costa Rica

Unit 2: lmpacts aod Mlanning for Sestxioalbibity
o Envirsmental, soclo-cultursl. and economic npacts
o Resource management, camying capacity, Doxey's Indes, Butler's TALC
o Toolu EIA, SIA
» Sustninable Tourbun Plaming (STP) concepts: Zoning, climate, site snalyai
o Sustainable Livelihoods & CBT Models
»  Case Studies Ladakh Homestay, Amsterdam over-tourism

Unit ¥: Governance, Certifications & Policy Instraments
«  UNWTO Code of Ethics, Agenda 21, Imernational Tank Force on Sustamable Toursm
»  (lobal Sustaindble Tourium Criteria (GST0), Earth Check, Travelife, Green Globe
Tl | v
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o Measurement tools: Economic. command & control, voluntary instruments, Supporting
Instruments

»  Roles of government, private soctor, and communitics

»  Circon infrastructure and sustainability metrics

o Case Studies: Noeway (Green Destinations), Sikkim touriun policy

Unit 4: Tochnology. lnnovation, and the Future of Sustainable Toarism
s Sman warism & sustainability dashbhoands
o Climate-tesilient towrism and carbon-neutral destinations
«  Digital tools & Al (Opera PMS, eZee, Green apps)
o Susainble wurism entreprencurship and business insos stion
o Future trends and ethial dilemmas in sistainable lourism
o Case Stadics: Barcelons Smant City, EU Climate Towrism Policics

CLO-PLO Mapping Matrix (Mathematical Representation)
Mapping Scale: 3 = High, 2 = Moderate, | = Low, () = No Contribution

CLOLPLO PLOI PLO2 PLO3 PLO4 PLOS PLO6  Average (CLO)
MTTMCSMA2S. | 3 2 2 ) 3 3 23
MTTMCSM4252 3 2 2 I 3 2 217
MTTMCSM4253 3 2 i i 3 3 250
MTTMCSM4254 b 2 3 2 } 3 267
Average ('L0) 300 200 2% 128 X0 27 241
Sugzested Reuding

Weaver, 12, (2006). Switatmable touriam Theory amd proctive. Flsevier Dutterworth-Heinemann.
2. Ghssling. S. & Hall, C. M, (2006). Tourism aned global emvironmental champe: Ecological.
wiciad, evomomic ansd political mterrelatoashyps. Rowtledge.

3 Inskeep, E. (1991 ) Towriom planming. An integroted and swnainable devedopment approach, Van
Nowtrand Reinhokd

4. United Nations World Towrism Organisation (UNWTO)L (2013} Swwiable mowrivm for
evelaprment gusdeboak, INWTO,

5. United Nations Environment Progmmme (UNEP) & UNWTO, (2005), Meking fourisn more
vstadnable: A gulde for policy makers. UNEP and UNWTO.

6. Gretzel, U, Sigala, M., Xiang, Z. & Koo, C. (2015). Smarv fouriem: Founclations and
developmenty. Electronic Markets, 25, 179- 188
Mold8 | o »
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World Tourism Resources

MTTM (4" Semaester) Total Credits: 04

Course Code: MTTMOWT42S (15 hours per credin Total Marks: 100

Continwous Assessment: Marks 28, Theory: Marks 72 Time Duration: 2% hes,

Course Lenrning Outcomes (CLOs): After the completion of this course. students shall be able o

CLO 1: Identify and classify global lourism resources. understanding thelr chamicteristics, significance,
and susainsblc development in tourism planning asd management.

CLO 2: Amalyse diverss nameal fourism resowurces worldwide and evaluate their significance,
management challenges, and potential for sustainable lounsm development,

CLO 3: Explore cultural and heritage (owrism resources globally, mssewing their tourism value,
preservation challenges, and coltural sustrinability practices.

CLO 4 Examine emerging giobal tourism resources, understanding their development, market trends,
and integration with modem technology sd experience design.
. Undt 1: Introduction to Towrbsm Resources
o Definition, scope, and classification of Jourism resources
o Naturnl, cubural, pnd nun-made revources
o Charscteristios of global tourlsm nesources
o UNESCO World Heritage Sitex: significance and criteria
v Sustwnable wse of ursm cosminges
Unir 2: Natwral Toarism Resources af the Warkd

o Mountaina, rivers, forests, deverts, and islands
o Nastional parks and biosphere reserves
+  Marine and coastal resources
o Adventure tourism destinathons
o Eeotourism and geotourism potentinls
Unit 3: Coltural and Heritage Tourism Resources

=  Historical monuments, archacobogical sites, end architectre
+  Pilgrimuge and religious warism cemters
= Ant, music, dance, cuising, and festivals
»  Indigenous cultures and traditions
TSl o
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o Intangible cultural heritage
Unit 4: Contemporury and Emerging Tourtsm Resources
o Theme parks, events, and film wurism
= Lirhan 1ourtam and sman destinations
s Inchustrial and rurel tourlsem

s Dark tourism and medical tourism
* Innovation and technology in tourism resource crestion

CLO-PLO Mapping Matria (Mathematical Representation)
Mapping Scale: 3 = High, 2 = Mosderate, | = Low, 0 = No Contribution

CLO\PLO PLOI PLOZ PLOZ PLO4 PLOS PLO6  Average (CLO)
MTTMCWT42S.1 3 2 2 2 3 3 250
MTTMCWT425.2 3 2 2 2 3 2 133
MTTMCWT425.3 3 2 3 2 3 3 268
MTTMCWT425 4 3 2 3 2 3 3 266
Avernge (PLO) 300 200 250 200 300 278 253
Suggested Readings

I Bhatis, A. K. (2012). Tourfsm Development: Principles ond Proctices. Sterting Publishers

Gocldner, C. R, & Ritchie, J. R. B. 2011), Towrivm. Principles. Proctices. Phifosoplies (12t
ad.), Wiley.

3, Cooper, C,, Flsawcher, J,, Fxall, A, Gilbert, D., & Wanhill, 5. (2008). Towrive. Principics and

4, Timothy, D J. & Boyd, S. W, (2003). Heritage Tourirm. Pearson Education.

3. Newsome, D, Moore, S. A, & Dowling, R. K. (2012). Natwral Arest Towrism: Ecology, Inpeciy
aarnd Memageawnt, Channel View Publications.

L]

ekl | e




D tancss o Tomrinm, Hopasats A Litwie Nswdies, MITM NEF 20
L atvernive of Kasbonst Sridabms EfNaive roem 2920

Internship
MTTM (4" Semester) Total Credits: 04
Course Code: MTTMOINA2S (30 howrs per eredit) Total Marks: 100
Practical: 108 Time Duration: | br.

Course Learning Outeomes (CLOs): Afler the completion of this coume. students shall be able toc
mumwmwuwuﬂmmhmwm}.
aviption, o iravel organizations through hands-on exposure.

CLO 2: Apply industry-rebevant skills in real-world settings and understand organisations! structures,
service protocols, and worl environments.

CLO 3: Analyse work-hased experiences to identify challenges and opportunities i tourism-relased
operations and recommend feasible improvements.
CLO &: Prepare and present a stroctured internship report and effectively communicate experiences,
insights, and learmings throagh viva and professionnl imteraction.
The students shall undertake an imtermship @ reputable lourism, hospimality, avistion, and travel
organisations for & wecks at the ond of the 3rd semester during the winter vacation, The sudenes shall
aim o gain pmctical experience and learn the intricacies of te organisution where they are placed for
their respective internships.
The Internship (MTTMCINA2S) shall be evaluated by the compaiy supervisor and an exienal examines,
followed by a project viva-voce conducted by o panel of experts.
The evalustion of the Internahip shall consist of throe parts.
I Firstly, evaluation shall be done by the company supervisor where the student is placed and shall
have a weightage of 28 maris
2. Secondly, evahuation shall aiso be done by the extemal cvaluator. 1o be sppointed by the Head
Department of Toarises, Hospitality & Lelsure Studies. University of Kashmi, from the panc!
and shall have o welphiage of 25 marks

3. Lastly, evaluation shall be made by the following paned of experts through Vive-Voce of the
students and shall have a weightage of $0 marks.

Punel for Evaluation
8) Head, Department of Tounsm, Hospitality & Leisure Studies s Chainman:
ol
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b) One Extermal Examiner from the panel submimied by the Head of the Depariment and duly
approved by the Honourable Vice Chasoellor.
¢) Two senior faculty members of the department.
Newe: "All students must submit 4 plagiarism report along with their internship report. The similarity
index mustnt exceed 20%. mnd the content of the repont must be free from Al-genermied material.

Emsuring academic integrify through proper plagiarism screening (s a compulsory requirement for report
submisaion.”

CLO-PLO Mapping Matrix (Mathematical Representation)
Mapping Scale: 3 = High, 2 = Moderate, | = Low, 0 = No Contribution

CLOVPLO FLOT FLOZ  PLO3  PLIM PLOS  PLO6  Average
MITMCING2S ] 3 3 2 2 2 2 23
MTTMCINA2S2 2 3 3 2 2 3 217
MTTMCINGZSS 2 2 L 3 2 3 150
MTTMOING2S 4 2 2 2 2 3 2 217
Average 128 15 128 118 125 228 b5 )
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Human Resource Management

MTTM (4™ Semester) Totul Credits: 02

Course Code: MTTMIMIRA2S (15 bours per credit) Total Marks: 50

Continuous Assessment: Marks 14, Theory: Marks 36 Time Duration: | hr,

Course Lenrning Outcomes (CLOs): After the completion of this course, students shall be able o

CLO I Demonstrate understanding of HRM principles and practices within the 1ourism and hospitality
indusirics.

CLO 2: Apply job analysis, recruitment. seloction, and induction processes wilored for the sourism
sector. Evaluste and design performance appraisal systems and traming stradegies 10 improve Sourism
workforoe productivity.
Uwit I: Introdection to Haman Resource Management in Tourism and Hospitality

« Concept, scope, and significance of Human Resource Management (HRM)

o Role and reqpomsibilities of the HR deparment in tourium and hospitality organisations

«  Emerging challenges in HRM ond the impect of techaology on HR practices

« Role and qualities of an effective HIt manager in service-driven industries
Unit 2: Human Resource Manning and Performance Appraisal

o  Human Resource Planning: concept, process, and imporance

+ Job Analysis: methods and purpose; job description, job specification, job evaluation

*  Recruitment: sources and methods. selection process; placement and induction

* Intermal mobility: promotion. transfor, demotion; scparations: resignation, termination,
retirement

o Performance Appraisal System (PAS): objectives, methods, sources, and common appraisal
SIS

»  Discipline and gnievance handling procedurcs

+ Trining and Development: Kentifving training neods, methods for operstives and
management. evaluation of training etfectivoness

« HRD Climate, OCTAPAC culture, mnd HRD mechamisms m tourism and hospitality
Organizations

LU TR
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CLO-PLO Mapping Matrix (Mathematical Representation)
Mapping Scale: 3 = High. 2 = Moderwte, | = Low, 0 = No Contribution
CLOs \ MLOs PLOI PLOZ PLO3 PLO4 PLOS PLOS  Average (CLO)

MTTMDHR42S.1 2 2

]
L
L&

3 2.00
MTTMDHR425.2 M 2 2 2 | 3 143

Averuge (PLO) 200 200 200 200 150 260 192

Sugpested Readings:

E Schuater Humun Rexowce Mavogemere Concept  Caves And Reaclingy F'HI
Gy Dessier . Human Resonerce Managemens, Pearson Education ] 3th Edition
Lotk Nair Personwme! Sfomogement & Industriol Relatioow 8O horsl

MY Satvedion . Human Resowrce Monogement, Tano Moc Grose HIlE Jed Edivion
Nwdl- Boblawader | Huemam Resowrce Marsagement Cemgonge Lesermmy 200
UdanlParevk , Framirgg Instrwmwnts i Hid dndd €l Tata Moc Graw Hill 2mid Editson
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Food and Beverages Operation
MTTM (4" Semester Total Credits: 02
Course Code: MTTMDFBA2S (15 hours per credit) Total Marks: 80
Contmuous Assessment: Marks 14, Theory: Marks 36 Time Duratioa: | ' *hr.

Course Lenrning Outcomes (CLOs): After the completion of this course. students shall be able w:

CLO )i Comprehend F&B Industry scope, outlet classifications, saff roles, menu plananing, service
methods, SOPs. interdepanmental coordination, and guest handling w defiver efficien opentions and
exceptional customer service,

CLO 2: Develop managerial skills in F&B control, cost management, quality standands. technology,
sustainability, and innovation 1o optimise operations. ensure safety, and enhance guest satisfaction and

profitability
Unit 1: Foundations of Food and Beverage Operations

o Introdduction 1o e Food and Beverage Industry
o Organization Structare and Duties of F&B Staff
« Mo Planming and Design
»  Food and Beverage Service Methods
o Standard Operating Procedures (50Ps)
o Interdeparimental Courdination
o Guoest Handling Techniques
Unit 2: Management, Control, and Innovation in F&B Operations

*  F&B Control Ssstems -

o  Cost Control

o Quality Assurance snd Hygiene

o Fvent and Rnguet Management
»  Techaology in F&B Operations

*  Soutminshility Practices

o Trends and Lnmovations in F&B

* Sirstegic Roke of FEB

Nl o0
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CLO-PLO Mapping Matrin (Mathematical Representation)
Mapplng Scale: 3 = High, 2 = Madernie, | = Low, ) = No Contribution

CLON\ PLOs FLOL  PLOZ  FLO3  PLOM  PLOS  PLOG  Average
MTTMDFB42S. | 3 3 3 2 2 3 266
MTTMDFB4252 3 3 3 2 3 3 18
Averuge PLO 300 3 300 200 2% A 174
Sugyested Readings

1. Profesional Howel Managensent - Jagmohan Negl. . Chand, New Delhi

2. Hotel and Mool Mamogemert and Operasions - Geny and Ligourd (2000), PHI New Delbi
3. Food amd Bevermge Service = Dennis Lillicrap & John Cousins

4. Managing Food and Beverage Operotions - Jack D. Ninemeler

5. Food and Beverage Managemens ~ Bermand Davis & Andrew Lockwood
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Ecotourism Mansgement

MTTM (4™ Semester) Total Credits: 02

Course Code: MTTMDET42S (15 hours per credit) Totul Marks: S0

Continuous Assessment: Marks 14, Theory: Marks 36 Time Duration: 1" hr.

Conrse Learning Outcomes (CLOw): Afler the complesion of this coune, stodents shall be able 1w

CLO 1: Explain the fundamental concept of ecowurism, and Analyse its role in biodiversity
CLO 2: Examine visitor behavior in ecolouriam settingy mnd sswess quality standards, sconeditation, and
cenification indicaton that support cthical, sustainable, snd ecomomically viable ecotourism practices,
Unit 1: Introduction

o  Comcept and history of ecotourism

o Principles and nature of coatourivm

» Role of ecotourism in blodiversity conservation

*  Ecotourism and community panicipation

o Cultural heritage and its intogration with ecotousism

s Ecotourism, biological invasions, and bio-secority

* Ecotourism and global environmental change

o Sochoecubuenl and ecologien impacts of sootouriam

*  Economic impacts and marketing strategies in ecotourism

o Ecotourism a a ool for rural devclopment
Unit 2: Eco-tourist Behaviour and Visitor Experiences

+  Visitor behaviour in cootourism sottings

o Generational coborts and their impact on ecotowurism tronds

*  Encournging reflective and meaningful visitor experiences

o The robe of emotion kn ecotouriam ¢aperienoes

o Promoting environmentally sustainable bebavious among eoo-toutists

s Visitor wellness and the benefits of ecotourim

o Understanding the triple botiom line in ecolourm (economic, social, env ironmental)

o Cument themes and issues in eco-tour puiding

o leternationsl accreditation and local certification standards for ecotourism

o Indicators for measuring ccotourism effectivences and sustainability

Bofos| . -
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CLO-PLO Mapping Matrix (Mathematical Representution)
Mappiag Saale: 3 = High, 2 = Modermie, | = Low, 0 = No Contribation

CLOs | PLOs FLOI  PLOZ PLO3 PLOY PLOS  PLOE  Avernge
MTTMDET425.) 3 2 2 | 3 2 217
MTTMDET428.2 | 3 2 | 3 1 200
Average PLO p K3 2s 20 1.0 30 K} 2.08
Suggested Readings:

L. Fennell, D. A. Q014), Feosmrive, Routlodge.

1 Weaver, D). e Encyclopaedia of Ecotourism. C ABI Publication.

3. Fenell, D. A. Ecorouriom Policy and Planming. CABI Publishing, USA,

4. Ballamyne, R, & Packer, 1. (201 3). Infermationad Humdbook on Ecotourism,

5 Buckley, R. Ewvironmental fmpacts of Ecomourism. CABL London.

6. g:ﬁ's S K. Culture. Ecolagy amd Swustoirble Dvvelopsent. Mittal Publications, New

T. Chawla, R. Ecology amd Fowrtvm Eewelopsens. Swmit Intormationsd, New Delhi

BAoF99 ] o -



Papmsin s wif T v, hagrniy A Lt Vel WTTV NP 200

Lmeeernity of Aastomss Spillatens Efiective from 02
Strategic Tourism Management

MTTM (4" Semester) Total Credits: 02

Course Code: MTTMDSTA2S (15 hours per eredit) Total Marks: S0

Continuons Assessment: Marks 14, Theory: Marks 36 Time Duration: 1" hr.

Course Learning Outcomes (CLOw) Afler the completion of this course. students shall be abie 1o

CLO 1: Amalyse and spply stmmiegic mamagement principics—encompassing business strategy.
competitive advantage, sirategic intent. decision dimensions, and vinstegist roles—optimising corporase
and business-level planning for organnational suooesa.

CLO 2: Critically analyse extornad and intemal business environments (general, competitive, RBV., value
chain. SWOT. 78) o develop cohesive strategies and implement effective organisational change.

Unit | Fundamentabs of Strategic Management

*  Nature, Scope, and Significance of Stratcgic Management in Toarwm

¢ Levels of Strategy: Corporsie, Business, and Functional

o Basiness Strategy v Tactics: Strategic ntent. Vision, and Mission

o Strategic Decision-Making: Characteristics and Dimensions

o  Competitive Advantage and its Sources in Tourium (e.g.. quality, branding, sustainability)

o Roles of Corporate and Business-Level Strategists in Hospitality & Tourism Fims
Uit 2: Strategic Analysis and Implem entation

o Extemal Analysis: PESTEL, Industry (Porter’s § Forces), ind Competitive Environment

o Internal Analysis: Resource-Based View (REV) Valoe Chain Asalysis

o SWOT Analysic for Tourium Destinations and Businewes

o Simtegic Choices: Cost Leadership, Differentistion, Focus Sirateg)

»  Sirategy Implementation in Toursm using McKinsey s 78 Frnmework

o Stratcgy Exccution Challenges in Dynamic Enviromments (eg. post-COVID recovery,
wistarnahle wourism)

BaddP) o0
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CLO-PLO Mapping Matrix (Mathematical Representation)
Mapping Scale: 3 = High, 2 « Moderate, | = Low, 0 = No Contribution

Clim\ ML FLOT M2 MO PLIM PLOS  PLDS Average
MTIMDST425.1 3 3 3 3 4 3 166
MTTMDST4252 k) 3 2 3 2 3 i
Average PLO LN Lo 1.0 o .04 m 168
Suggested Readings

L. Strasegic Anagensent by Dess and Miller - Tata McGraw Hill, New Delhi

Y Busioess Policy and Sirategic Managensent by Kaami, A. - Tata McGraw HIll, New Delyi

1 Caves in Strotegic Monogement by Budhiraja, 5.8 and Athroya, MB — Tama, New Delbi

4. Nerawegic Muonapement by Thomson and Strickland - MeGraw Hill Imemational Edivons

. | mrmhlh&ht.uﬂwu.ﬂi-mm.WEﬁﬁNw
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Aviation Management

MTTM (4" Semester)
Course Code: MTTMDAMA2E (15 hours per credit)
Continnows Assessment: Marks 14, Theory: Marks 36

Course Learning Outcomes (CLOs): Afler the completion of this course, students shall be able w0
CLO 1: Explain core sirpont operations, ground handling, regulatory bodies, and passeager handling

protocoly

MIT™ NEP 208
yudan £ ffecties from 2021

Total Credies: 02
Total Marks: 50
Time Duration: 1" by,

CLO 2: Analyse airline types, business models, dosumentation, and global aviation policies.
Unit 1: Airport Operations

" ® ® @& & ® ® 8 & @ ® @ @

Operational functions of the airpont

Alirport services

Alrport ground services

Check-n procedures

Security checks

Arrival facilities

Bagguge handling

Working in airports

Public-private participation in Indian airports
Regulatory issues

Coordination of supporting agencies o depariments
Handling different types of passengers
Adrport tanes and charges

Uit 12 Alrline Operations

" ® ® & & ® 8 ® & @

ol |F=¢ge

Airline business in the world and India

Major adr carriers and Jow-cost airiines
Types of airlines

Types of aircrafts

Working with airlines - air hostess/Vlight stewand
Travel documentation and formalitics
Open Sky Policy

Intemational conventions

Classes of wrvice

Alrfine-related practices ond legal frameworks
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CLO-PLO Mapping Matrix (Mathomatical Representation)
Mapping Scale: 3 = High, 2 = Moderatc, | = Low, 0 = No Contribution

CLOs |\ PLOS PLOT  PLOZ PLO3 PLOM  PLOS  PLOG  Average
MTTMDAM42S | 3 3 2 I 2 3 233
MTTMDAM4252 ] | 2 | 2 ) 233
Average PLO 300 300 200 j00 200 300 233
Saggested Readings

1. Air Cargo Tanil Manuals

2 IATA Live Animals Regulations Manuals
3. Jagmoban Negl - Air Trovel Ticketing and Fare Comiriction, Kanishka, New Dethi

4. Ratendecp Singh — Nandbook of Global Aviation Indusiry and Hoapitality Servioes, Kanishka
Publishers, New Delhl

S, Grahaen, A. — Mursaging Airpors; An International Perspective, Butteraorth-Heinemann, Creford
6. Doganis. R. - The dirport Business, Routledge, London
7. PS Senguttuvan — Famdkwmerdals of Airport Tramport Manugemont, McGrasw Hill

ol | pr
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Tourism Technology

MTTM (4™ Semester) Total Credins: 02

Course Code: MTTMDTTA2S (15 howrs per eredit) Total Marks: S0

Continwous Assessment: Marks 14, Theory: Marks 36 Time Duration: 1" br.

Course Learning Outcomes (CLOw ) Afler the completion of this course, students shall be able to:

CLO 1: Understand MIS. quality assurance, and e-tourism models: explore 10T s role in tourism sectors,
consumer behaniour, online payments, security. billing systems, travel blogs, and digital promotion of
tourium and hospitality products.

CLO X: Comprehend CRS in mil, hotels. airlines. explore Amadens, Sabre, GIDIS, and hotel distribmtion
systems: apply AL VR. Big Data, and business annlytics for ethical, data-driven decisions in tburisn

operalns,

Unit 1: Information Systemn, Business Models and Travel Technology

L]

Introduction to Management Information Systiem (MIS)- Definitlon, scope, and fimctions,
Roke of MIS in wourism and hospitafity

Quality Assurance and Coatrol in E-Tourism

Typologies of E-Tourism

E-Tourism Businest Models- Busines 1o Business (H2H), Business 10 Consumer (R20),
Consurer 10 Business (C21), Consumer to Consuener (C2C), Business 10 Employvee (B2E),
Business to Government (B26G)

ICT Applications ln Tourtsm Seciors

Impact of ICT on Consumer Behaviour

DOnline Payments and Gatoways:

Security and Centification in E-Tourism

Dhigital Promation and Communication

Unit 2: E-Distribution asd Fature Technologies in Tourism

Bof®8| o0

Computer Reservation Systems (CRS) - Common CRS Software Packages: (Abacus,
Fantasia, Amadeus, Apollo-Calileo, Satre)

Global Distributhon System (GDS) - Concept and srocture. Integration with CRS, Horel
[Hsaribution Systems

Emerging Technologies in Tourism - Socml Media, Vimml Reality (VRL Aogmented
Reality (AR L Anificial Imelligence (AT), Big Dua, Blockchain Technology .

Ethical Issves in Technology Use- Privacy concerns with Big Data, Resporsible use of
Social Media,

Business Analytics in Tourism - Data-based decision making. Tools and techniques for data
analyyis

Stuteg Use of Emerging Technologies - Application for strategic decisions in tourism
and hospitality organisations, Fnhancing service delivery and operational efficiency
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CLO-PLO Mapping Matrix (Mathematical Representation)
Mappiag Scabe: 3 = High, 2 = Moderate, | = Low, # = No Coatribution

CLOs "\ PLOs PLOT FLOZ  PLOY PLO4  PLOS  PLOE  Average
MTTMDTT425.1 2 3 2 2 2 3 2.1
MTTMDTT2S 2 i i 3 3 2 i 2130
Average PLO 13 in 25 25 20 30 1.5
Suggested Readings

L. Inkpen, G. (1998), Inforusation Techmology for Traved and Touriua, 2nd od, Longman: UK

2. Klein. S, Schmid, B, Tjoa, AM. and Werthner, H. (ods) (1996), Mfrmation amd
Communication Technologiey in Tourtum. Enter U6, Springer Verlag. Vierna

3. Poos, A. (1993), Towism, Technodogy and Competitive Strategies, CAR: UK
4. Sheldon, Pauline J. (1997), Tourium Information Techmology, CABI Publishing. Oxford, England

3. Tomazky & Fieischer (1990), I Processes of Technological Inmovation, Lexington Hooks,
Canadn

6. Buohals, D. (2004}, E-sowrizm. Information Technology for Straregic Towrton Monagement,
Prentice Hall India

7. Tiom AM. (ed) (1997), Igformtion sl Commumicution Fechmologles in Tourisay: Emer 97,
Springer
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Itinerary Preparation

MTTM (4" Semester) Total Credits: 02
Course Code: MTTMDIPA2S (18 howrs peor credit) Total Marks: 50
Continuous Assessment: Marks 14, Thoory: Marks 36 Time Duration: 1" b,

Course Learning Outcomes (CLOs): After the completion of this course, stodents shall be able 1o
CLO 1: Design and evaluste different types of ltineraries (customised and package-based) by integrating
key components such as travel roules, sccommadations, attractions. and timing, tailoned to varioss lourkst
profiles and ravel contets,

CLO 2: Develop detailed, cost-effective, and visually appealing travel itineraries using appropriase 1ools
and digital platforms for varlous tourism segments, including MICE, adventure, and ecotoursm, while
adhering to cthical and prolessional stundards.

Unit |: Fundsmentals of ltinerary Planning

Concept and Imporumnce of lNinerary Preporation

*  Types of itiwrariex: Technical va, Descriptive, Custom vs, Pre-designed

Essential Components of an Ninerary - Travel details (arrival, deparwre, wansporation),
Accommodation armangements, Sightweeing and aftractions, Free time and optional
activities, Meals, inclusions, and cxclusions

Tour Categorisation for hinerary Design -FIT4 (Free Independent Travellers) vs. GITs
(Group Inclusive Tours), Lelsure vs, Busingss truvel itineraries, Domestic va. International
tours, Special Interest Tours (SITs)

Time Mansgement and Logical Sequencing - Importance of pacing and Mlow

®  Avoiding overloading or under-planning

Factors Influencing ltinerary Planning - Client profile and preferences, Dedtination
charavteristicn. Seasonality and climaste, Budger constraints and travel logistics

Unit 2: Practical Application and Design of Iineraries

Mot 00

Destination Profiling and Mapping - Selection of destinations and  snimctions,
nderstanding acoessibitity and connectivity, Cuttursl and legal considerations

Steps in Designing an Rinerary - Needs assessment, Day-wise planning, Cost estimation
mnd budpeting Resource planning and vendor cootdination

Tools for ltinerary Preparation - Manual v, digital itinerary creation, Use of software (e.g.,
Amadeus Mincrary Manager. TripHobo, Travefy) Integration of CRS and GDS

Rinerary Writing ani Presentstion - Clarity, conciseness, and furmatting. Use of visuals and
maps, Mobik-{rendly end client-oriented formats
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o Case Studies and Practice Exercises - Preparation of sample itincraries foe: Heritage wours,
Adventure tours, MICE itineraries {Meetings, Incentives, Comfierences, and Exhibitions ),
Ecotourism trips

« [Ethical and Professional Considerations - Transparency and sccuracy, Handling
cancellations or emergencics, Compliance with touriun regulations

CLO-PLO Mapping Matris (Mathematical Representation)
Mupping Scale: 3 = High, 2 = Moderme, | = Low, 0 = No Contribution

CLOs\ PLOs PLOYT FLOZ PLOY  PLOM PLOS PLOG Average
MTTMINP425.1 3 3 3 3 i 3 .00
MTTMIMP4252 3 i i 3 i 3 1.00
Average PLO 0 10 Ao 3o 30 in 3.00
Suggested Headings:
I Swain, SK. & Mishen, LM (2012), Tourism Principles & Practices. Oxfoed University Press,
New Delhi.
1 Chand, M. (2002). Travel dgemcy Managessent: An Introdectory Text, Anmol Publications Pvt,
Lud., New Delhi.

3. Negi ). (2005). Truvel Agerncy Operations Concepts and Prisciples, Kanlshka, New Delhi
4. Holloway, ).C, (2002}, The Brsiness of Towriom. Prentice Hall, London, pp. 220-279,

. Roday, 5. Biwal. A & Joahi, V. (2009) Towrtes Cpserotiomm ol Sosogement. Uniford
University Press, New Dielhis, pp. 164=296.

6. Gocldner, R_& Ritchic. B, (2010). Townium, Principles. Practices and Philosophses. John Wiley
& Sons, London
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Research Ethics and Publication

MTTM (4™ Semester) Total Credits: 04

Course Code: MTTMOREA2S (15 hours per eredit) Total Marks: 100

Continwous Assessiment: Marks 28, Theory: Marks 72 Time Durathon: 2% b

Course Learning Outcomes (CLOx): Afler the completion of this course, students ahall be shle woe

CLO 1@ Demonstrate cthical foundations snd tesponsibilities in rescarch, ensuring insegrity.
Lransparency. and faimess throwghout the tourkm research process
CLO 2: Apply ethical conduct in all stages of warism nesearch, malntaining accountability in suthoeship,
supervision. and responsible data handling.

CLO 3: Develop scholarly writing skills and understand ethical practices in pablication, péer review,
and pournal selectson in tourisim resenrch,

CLO 4 Evaluate global ethical gandards and challenges, promoting inchmive, reproducible, and
transparent tourism research soross cultures and disciplines.

Unit |: Foundations of Research Fihies
»  Meaning and imponance of research ethics in scademic inquir
« Ethical principles in research (snonomy, beneficence, justice)
o Plagisrisn: forms, detection wols. and prevention
+ Fihical comiiderstions in data collection {infiemed consent, conlidentiality)
= [nstitutional Review Boards (IRB) and cthical clearance procedurcs
Unit 2: Respansible Conduct of Research
o Authorship and contribution ethics
o  Conflicts of interest and funding disclosures
o Misgonduct in research: fabrication, fulsification, plagiarism (FFP)
« Fthical supervision and mentorship practices
»  Use of Al and digital 1wols in ethical rescarch
Unit 3: Scholarly Writing and Academic Publishing

¢« Components of & sholaely poper: absiract, litersture review, methodology, resulis
discussion

*  Sclecting appropriate journals and svouding predatory publishers
o Peer review process: types, ethics, and challenges
o Cimtion and referencing ayles (APA. MLA, Chicago)

o Open secess va. subscriplion journals
Mof9 )
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Unit 4: Research Integrity, Global Standurds, and Emerging loues
o National and international research ethics codes (e.g., DGC, COPE, UNESCO)
o  Came studies on ressarch misonduct
= Reproducibility and transparency i resarch
o Exhics in interdisciplinary and cross-culiural lourism rescarch
o Addressing blases and ensuring inclusivity

CLOLO Mapping Matrin (Mathematical Representation)
Mapping Scale: 1 = High, 2 = Modente, | = Low, ©§ = No Contribution

CLO\PLO PLOT PLO2 PFLOS PLOM PLOS PLOG  Average (CLO)
MTTMCRE425.1 2 2 3 2 3 3 250
MTTMCRE425.2 2 2 3 2 3 3 150
MTTMCREA2S 2 2 3 2 3 i 150
MITMURE4254 2 2 3 2 3 3 240
Average (PLOY 00 200 300 200 300 300 1.5
Suggested Headings

1. Resnik, D. B (2020). The Ethics of Research with Human Subjects, Frovecting Feople,
Advarcbng Sclence. Promoting Trus. Springer.

2 Shamoo, A. E. & Resnik, D. B, (2015), Responvible Conduct of Research (3nd od ).
Oxfoed University Press.

1 Berg B L, & Lune, H. (2017). Dualitative Reseurch Meshods fur the Soclal Sciences
Pearson

4, Creswell, ). W. (2018). Research Destgn: Qualisative, Quantiterive, and Mixed Methods
Approwehes (5th ed. ). SAGE Publications.

50099 | ¢
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Dissertation

MTTM (4" Semester) Total Credits: 20

Course Code: MTTMCDT42S (30 hours per credit) Total Marks: 100

Practical: Marks %00 Time Duration: | br.

Course Learning Outovmes (CLOs): Afler the completion of this codrse. students shall be able 100
CLO 1; Define snd fonmulate relevant tourism rescarch problems or issues. Design o structured research
plan under academic superyision.

CLO 2: Conduct an mdependent investigation using appropriste gualitative and/or quantitative rescarch
methods, tools, and 1echnigues. Analyse, interpret, and discuss research daa w draw evidence-based
conclusions

CLO 3: Provide practical recommendations for the tourism industry or policy. Compile 8 well-structured
dissertation report adhering to academic writing standards.
CLO 4: Present research findimgs effectively during presentation and viva-voce.

I'e Dissertation composent of the program lor the students opting for (CW+R) made aims 10 provide
stadents with the opporumity 10 undertake independent rescarch and develop conlidence in analysing
problens and issues in louriam, bospitality, avistion snd allied seciors. Here are the key components and
guidelines for conducting the Disscnation:
L. Objective
» The Disseration serves as a major individual rescarch project in the fourth semester.

o Itaims to st students’ abilithes 1o understund and apply theorics, concepes, and analytical
tools o real-world problema.

2 Credits and Structure

= The Dissertation carries 20 Credits and students are expected 1o present the intricacics and
implications of thelr rescarch during a viva-vooe examination conducted o the end of the
SCTNCRET,

A, Nature of the Project

«  The Dissertation should be a critical exposition, wilizing ressoning power and know ledge
of relevant liworsture in the feld of tourism.

MWol9d | v
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» LEmphasis is on applied rescarch, investigaring practical problems o issues related 1o
tourism destinations, products, and activitics.

4. Research Process

*  The Students will commence the sudy immediately after the completion of their thind
wmester under the supervision of a supervisor 0 be aliotied by the Head of the
Department.

*  They are required w define the arca of investigation, design the research process, gather
relevant data. analyse the data, drow conclusions. and make recommendations.

» Regular contact with the sssigned supervisor must be maintained, and drafts of work are
provided for contimuous verification end guidance.

L. Strweture of the Dissertation Report
The final report should follow a standardised formal:

a)
b)
<)
d)
<
h

g
hi

i

n
LY

I

Title Page

Centificaie by Supervisor

Declaration by the Student

Ackniow ledgemerits

Table of Contents

List of Tabies and Figures

Abstract (250300 words)

Chapter | Introduction (Hackground, Rationale, Objectives, Scope, Structure)
Chapter I: Literadure Review

Chapter 3. Research Methodology (Rescarch design, sampling. 100ls)
Chapter 4: Duta Analysis and Interpretation

Chapter 5: Findings and Discussion

m) References (APA Style)

6. Evaluation

Appendices (Questionnaires, maps, ctc.)

» The Dissentation and Viva-Vooe Examination will be evalumed by both an exiernal
examiner and an imermal examiner (Supervisor)

o8| e
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o  External examiners arc approved by the Vice Chancellor from a pancl submined by the
Head of the Depanment.

o The Dissertation (MTTMCDIA25) shall be evaluated by on internal and extemal
examiner, followed by a viva-vooe examination conducted by a panel of experts, The
evaluation of the Dissertation shall consist of three pans.

a. Firtly, the evalumion shall be conducted by the concerned supervisor and will
camy a weight of 50 marks. based on the student's performance during the
completion of the dissertation.

b Sccomdly, the evaluation shall be carried out by the exermal evalusioe, appointed
by the Hend of the Depertment of Tourism, Hospitulity & Lebsure Studics,
Univensity of Kashenir, from the panel. and will carry a weight of 250 marks.

¢ Lastly, the evalustion will be conducied by the pancl of experts through o Vive-
Voce with the sudent, and will carry » weight of 200 marks

7. Viva-Voece Mechanism

Conducted by a panel consisting of:

4} Head, Departmient of Tourism, Hospitality & Letsure Siudies as Chalrman;

B One Extemmal Examiner from the panel submitied by the Mesd of the
Department and duly spproved by the Honourshie Vice-Chancellor,

¢ Concerned supenbsor and teachen of the departmen.

Mechanisn

8. The studem prescnis their rescarch findings through 8 strectured  PowerPoins
Presentation
b. The pancl may sk guestions on any part of the research (problem, theory, data
analysls, discussion).
¢ Presentstion Durstion: 10 mingtes = 20 mimites Q&A
K. Plagiarhm Report
All students are required to submit a plagiarism ropont along with the sbmission of their
dhusertations.  The similarity index must not exceed 20%, and the project content must be free
from Al-generated material. Malntaining academic integrity via proper plagiarism screening is o
mandatory part of the report submission process.
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CLO-PLO Mapping Matris (Mathematical Representation)
Mapping Scale: 3 = High, 2 = Moderate, | = Low, 0 = No Contribution

CLO\PLO PLOI  PLO? PLO3  PLO4  PLOS  PLO6  Aversge
MTTMCDT.| 3 2 3 3 2 2 25
MTTMCDT 2 2 2 3 3 2 2 233
MTTMCDT.3 2 2 3 3 2 3 15
MITMCDT 4 2 2 2 2 3 2 217
Averuge 223 20 275 7S 138 138 238
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